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BILLBOARD ADVERTISING. 


JANUARY, 1896. 


Classified Advertisements. 


we — - — —-— 


Classified Advertisements 


EXPERT AD WRITERS. 


BILL POSTERS’ DIRECTORY. 


DISTRIBUTERS’ DIRECTORY. 


ie — 


Two line Displayed ‘Aaaielaines ‘under this 
heaammg, 25¢. Sor one insertion, 60c. for three inser- 
liom. 75¢. for four insersions, $1.00 for six inser- 
tions Larger cards, toc. per agate tine” 


Albuquerque, N. M. Pop. 10. 000. 
The Hudson Adv. & Bill fc a own 
and contro! all bill boards. Also do distri- 
buting, tac king, fence painting, mailing. 


Boone, Towa, Population 9,000 4é 
¥: Kirby, Wity Bill Poster and Distributor 


Bethlehem. Pa., po pov. 25.1 
South and West Pa. oben = Posting 
and Distrib uting Oo. = 


DENVER, COLO. 
The Curran Biil Posting & Distributing Co. 
owns and controls all bill boards and ad- 
vertising privileges in Denver, Pueblo and 
Colorado Springs. Population of Denver, 
165,000; Pueblo, 40,000; Colorado Springs, 
Colorado C ity and Manitou, 20, 000. tf 


Delaware, O. 
G. Dv. MoUuire. City Bill Poster, Distributor 


Gloucester, Mass., J. H. Procter, 
Bill Poster and Distributer. Population 
with surrounding towns 45,000 Orders 
promptly executed, P. 0. Box. 731, a3 


Lexington, Ky- 
Rarnsey & ©0., Licensed Bill Posters and 
Distributers, White men do our distri- 
buting. Circulars $1.50 per 1000, one in each 
house; if books, $2 to $3 per 1000. 
according to size. Satisfaction guaranteed 


Lima, Ohio. Pop. 20,000 
Ww. Tirrill, City Bill Poster *and a 
Wor k prompthy done. 


buter. 


Manchester, N.H. Frank P. Colby, | 


We can guarantee that advertisers will re- 
ceive honest, reliable service from any firm 
or person whose advertisement appears in 
the following List. 

No advertisements received from minors 

References as to bonesty and integrity 
must accompany all applications for space 


Boise, Idaho, Spaulding & Gordon, 
Reliable Distributers and Sign Tackers, 
We ‘pay rent for our locations and can 
guarantee. 

Boston. Mass. 1500 Washington St. 
Wm. E. Prescott. Distributor of advertis- 
ing matter. Advertisers write atonce. n6 

Cineinnati, 0. 

Distributing. Reliable, tea Reference 
ger 330,000. Addre 
. Steinbrenner, 313 Vine, Cincinnati 


Chicago, Ills. J. A. Cloug 
Contracts solicited for the aierigation of 
all legitimate advertising matter in Chi- 
cago and suburban towns. 


Cincinnati, 0. H. E. Meisner 
Distributing, sign tacking. South & Depot 


Carthage, Mo. Pop. i0,000. 


Joseph Barratt, Distributer; Sampler and 


| 
| 
| 
| 


1! 


| 


General Advertiser. 


|W. E. Patton, Corinth, Mass. 


Samples | 


Bill Poster and Distributer. Reference fur- 
nished. Box79 


‘Detroit, Mich., Harry P. Merkle, 
Reliable Distributor and Sign Tacker, 21W. 
Elizabeth Street. a3 


City Bill Poster, Distributer and Baggage | Dowa iac, Mich. j6 


T ransfer. _Address 30 Manchester sl. 


Memphis, Tenn. 
Van Beuren & Co., Bill Posters and Distri- 
buters, 224 Second street. 


Meridian, Miss. Pop. 15,000, 
UL. I). Hotter, City Bill Poster & Distributer 


Northfield, Minn. Pop. 4,000. 
U Ensign, Bill Poster -_ Distributer 
Board rd capac ity, 900 sheets 


New Hampton, Iowa, 
R. KR. Garver, Bill Poster and Distributer, 
Circulars distributed in Northern Iowa. 
Honest work, Xeasonable Rates. Reference 


Newport, Ky. G. H. Otting & Son, 


Own and control all boards. Good Service. 


Palatka, Fla. femmes 
W.S. Nugent, Bill Poster and Distributor 


Shelbyville, Ind. T.F. Chaffee & Son 
( vounty and City Bill Posters & Distributors 


South ‘Framingham, Mass. 
W.H Trowbridge, Bill Poster, Five towns 


Waukegan, Ill. 
G. Runey & Son, Distributors, Bill Posters, 
ete. (Circuit 1s towns.) Pop. 35.000, n6 


Tucson Arizona, 2, 000 ft. of boards 
WM. KEID, Box, 1's al2 


SPfoensed Ct Ohio, H, H. Tyner 
icensed City Bill Poster and Distributer. 


St. Charles, Mo. Pop. 10,000, 
City Bill Posting Co., own and control all 
bill boards, also do Distributing. Tacking, 
ete.; circulars mailed, or list of names of 
residents of St. Charles City and County 
furnished. Best cf reference. 
J.N. Mittleberger, Manager. ob 


Sioux City, lowa, pop. 40.000, 
Pos* Distributor and Tackers. Wedo 
allki. & of advertising & guarantee work 
Sioux ¢ “ty rostingand Adve rlising Co. 
| Licen Member A. B. ®. A. 


Victoria, B “itish Col. Pop. 20.000. 
The Vievoria bill Posting Co. own an con- 
trol all bill boards, paintsigus and bulletins 
and does distributing, Address ROBERT 
_J AMIESON, Manager, P. O. Drawer 28 


Wilmington, Del., pop. 70,132, 
Geo. W. Jackson, City Bill Porter and Dis- 
tributer, 907 Orange street 


Western Bill Posting Co., 
Owners of all Advertising Spaces 
Balt Lake C ity, U tah. 


Wallace, Idaho, 
Coeur d’Aiene Mines, J.C. ¢ — Bill 
Poster and Distributer, Re ference ces 86 


Woodland, Cal. 


Dietz and Glende nning, Bill Posters. 6ne 


When you write, mention Billboard Adv ertising. 


The Mich. Adv. ureau,Wm. J, Kryder. wees. 


Easton, Md. 
The Adv. Dist. Bureau, posts and distri- 
butes bills, signs and circulats, and all 
classes of advertising matter. John R. 
Thompson, Manager. Box 118 dé 


Fredonia, N. Y. 
John H. Case, | Distributor. 


Grand Ra apids, Mich. 
George Leonard, Reliable Distributer 


Box 1097. dé 


Millersburg, Dauphin Co. Pa. 
Roscoe C, Hinkle, Distributer, $2 perm. d3 


Milford, Mass. 
Edwin KR. Negus, Distributor, 


Newport, Ky. 
G H. Otting & Son, Bill Posters and Dis- 
tributors, 608 York street. 


Nashville, Tennessee. 
Circulars, ete., distributed, cards nailed 
$1 5 per 1000 -+ James L. Hill, 323 Broad 
street, Nashville, Tenn.’ 


New Orleans, C. H. Young & Co., 


408 Carondelet St. General Distributors. 
Ualimites reference. Honest work. di 


Paterson, N.J., Population 98,000. 
Abram H. Post, Distri utor, 48 Hamburgh 


Paducah, , Rentucky. 
JOSEPH HARTH., 
Bill postr, on Distributor. Member Inter- 
national Distributors Asf’n of N. A. 16 


Peru, Ind., c. wW. Stutesman, 
Licensed i ity Bill Poster « Distributor, 13 


Portage, Wis. 
W. H. Bathgate Advertising and Distribu- 
ting Ageney. Bill posting, signs tacked. n6 


Richmond Hill, rs 
Circulars distributed honestly in Queens 
County by L. Bangert. D6 


Scranton, Lackawanna Co., Pa. 
Jobn H. Beltz & Sons, General Ady ertising 
Agent, Write to us, oA Deacon street 


Selkirk, Ohio. 
.P. Roberts, Reliable Distributor. 13 


Williamsport, Pa. 
S. M. Bond. Distributor. 


Western Bill Posting Co., 
General pistributers. Salt Lake City, Utah 
Washington, SS. 
P. PRINTZ & CO., 730 9th Street, N. E. Dis- 
tributers of advertising matter. Write us. 


When you write, mention Billboard Advertisinp 


Advertisements pare this head $1.50 per year, in 

nonparetl, In bold-face type, $3.00 per year. bis- 

play advertisements not exceeding 7 lines, 25¢. per 

line. All advertisements amounting to $1.50 and 
over include a year's subscription free. 


a Addison, 706 Girard Bldg., Philadelphia, 


Archibald, David B., 73 Nassau st., New York 

nacheriela, Havre-de-grace, Md. 

Bagley, F. B., 212 South 15th st, Philadelphia 
Pa 


Ball, Burt, 314 Union Trust Bldg., St. Louis, Mo. 
Bates, Charles <a 1413-1415 Vanderbiit Bldg 
New York, N. 


Barless, C. J., il Mm: YY. 
Busy Bee, 72 Adge, Boston, Mass. 


Brown, H.P Paulsboro, N. J 

Carleton, R. S., New Haven, Conn. 

Coffrain, L. D., Adams & Co., Buffalo, N. Y 

Cohen, O , 335 Forest Ave., New York, N. Y. 

Corbett, E. A., care Post, Boston, Mass. 

Crawford, O. W. , Advertising Manager, Masonic 
Temple, Chicago, Ills. 

Curran, R. L., 111 West 34th st., New York, N. Y. 

David, Cc. F., 67 Milk st., Boston, Mass. 

Day, Chas. H., Whitneyville, Conn. 

Decker, F. W., 155 Chambers st., Newburgh N.Y. 

© Wolstan, 85 World Building, New York 
N. 


raisbanks, W. I,., Box 857, Philadelphia, Pa. 

Fowler, Nath, C, Tribune Building, New York, 
ae 

Fowler, Frank Field, 13 School st , Boston, Mass. 

Gillam, Manley L., Hilton, Hughes & Co., New 
York, N. Y. 

Herren, Jno. W., Norwich, Conn. 

Holmes, Henry, 17 Beekman st., New York, 
ies 

Hubbard, J. S. , Plymouth, Wis. 

Kahrs, Hy, 240 East 33rd st , New York, N. Y. 

Kennedy, J. E , 421 B'd of Trade, Montreal, Can. 

Kirkpatrick, W. B., 513 So. Shippen St., Lan- 
caster, Pas 

cee, W. HL, Prospect Ave., Buffalo, F Y. 
Long, Jas. R., 419 Fiftn St , Washington, D.C. 

Manning, UlysesG , South Bend, Ind. 

Marsh, has. H. , 915 Chamber of Commerce, Chi- 
cago, Ils. 

Marston, Geo W., Portsmonth, NH. 

Mathews & Lewis, sor Main es Kansas City, 
Mo. 

Moses, Bert M., Box 283, Brooklyn, N. Y. 

Newitt, J.C, Stimson Bldg , Los Rien Cal. 

Quigg, ‘Chas. ue Farmington, Me. 

Patterson, Will J., 125% W.3d Los Angeles, Cal. 

Paine, A. W., Traverse City, Mich. 

Payne, Theo, E., 2519 Master st., Philadelphia, 

SO Jed, 48 Arbuckle Bldg, Brooklyn, N. Y. 

Smith, E. L. Codman Bldg., Boston, Mass. 

Smith, F, M. C., Equitable Bld , Baltimore, Md. 

Smith, Chas. Hite, Knoxville, Tenn, 

Star Ad. Writing Bureau, Evening Star Bldg., 
Washington, D C. 

Spencer, C. H., Advocate Bldg., Newark, Ohio. 

Stewart, W. C., 4114 Elm Ave., Philadelphia, Pa 

Stump, Frank v., Goshen, Ind. 

ao J. H., 4 New Chambers st., New York, 


The News Press, 114 Nassau st . New York City 

wady. Clifton S., Room 81, 27 School st , Boston. 

Ward, Artemas, ‘Lincoln Bldg., Union Sq., mF. 

Wasson, J. B., 270 W. 39th St., New York, | Ss 

Wheatley, E. A., Effective ydvertising, N. Y, 
Life Bldg., New York, N. 

Wheelock, F. J., 100 So. "roth St., Philadelphia. 

Wilder & Co., 621 Market st., San Francisco, Cal. 

Williams, R. L., Loan & Trust Building, Wash- 
ington, D. C. 

Winchester, H. Frank, 162 Ashford st. Brooklyn, 
|e SF 


STREET CAR ADVERTISING. 


Advertisements under this heading $ $7.50 per year, 
in nonparetl. In bold face type, $3.00 per year. 
Display 25 cents per line. 

Advertisements amounting to $1.50 and over, in- 
clude a year’s subsc — Sree. 


George Kissam, 50 Bromfield St., Boston, and 
Postal Telegraph Build’g, New York City. 

Broadway Advertising Co , Hugh J. Grant, pres. 
261 Broadway, New York City. 


Mark D. Batchelder Co.. 38's: Ma- 


rietta Street, Atlanta, Ga. 
Also Savannah, Ga., Charleston, S.C., Rich- 
mond, Va., Peoria, Ill, St. Joseph, Mo., Dubu- 
que, Ia. 
oO. J. Mulford, Hammond paseeg, Detroit, Mich 
Western Adv. Co., 316 Union Trust Building, 


St. Louis, Mo. 
Sam. P. Ferree, 231 Broadway, New York City 
Manhattan E. R. Advertising Co., 33 Murray st., 
New York City. 
M. Wineburgh ~-r. Boston, Mass. 
M. Wineburgh, Jr., 164 Bank st., Cleveland O. 
| Wyndham Robertson, Dallas, Tex 


| The Acton-Burrows Co., Loronto, Ont. 


=e ——_ 
. ' easonable 

Ads that Tell! 
They Talk While 
You Rest! Send 
Data and $2.00 
Money Order for 
Six Half-Cols. 

Geo. W. Marston, 
Portsmouth, N. H. 


When you write, mention Billbvard Advertising. | 


POSTER PRINTERS. 


Advertisements under this head $1.50 per year, in 
year in monpareil. In bold face type, $3.00 per 
year. Display advertisements not exceeding 7 
lines, twenty-five cents per line. 
Advertisements amounting to $1.50 and over in- 
= s s subscription, Sree. 


Calhoun Printing Co, Hartford, Conn 

Calvert Litho Co, Detroit, Mich 

Cameron Show Printing Co, 57 Ann, New York 

Central ir 4 Show Printing Co, Jackson, Mich 

Central Litho and Eng Co, 1406th ave, New York 

Central Show Printing Co, 143 Monroe, Chicago 

Correspondent Show Printing Co, Piqua, Ohio 

Courier hemor Co, Brantford, Ontario 

Courier-Journal Job Rooms, Louisville, Ky. 

Courier Show Printing Co, Buffalo, NY 

Cox’s Sons, John, Gay and Pratt, Baltimore 

The Donaldson Litho. Co., Cin’ti, 0. 

EKichner & Co, Baltimore 

Empire Show Printing Co., 73-75 Plymouth Place, 
Chicago 

Forbes’ Litho Co, 181 Devonshire, Boston 

Francis & Valentine, 517 Clay, San Francisco 

Free Press Show Print., Detroit. 

Fox, Richard K, Franklin and Dover, New York 

Gribler Litho Co. Chica go. 

Gillin Show Print, 132 We est 14th, New York 

Goes’ Litho Co, 140 Monroe, Chicago 

Gt. Am. Eng & Print Co, 57 Beekman, New York 

Great Western Printing Co, 511 Market, St Louis 

Greve Litho Co, The, Milwaukie, Wis 

Haber, P. 8., Fond- du- laz, Wis 

Hasselman Printing Co., indianapolis, Ind 

Hatch, C R. & H. H. , Nashville, Tsnn 


Hennegan & Co., Cincinnati, Ohio. 

Jackson, J B., 48 Centre, New York 

Jordan Show Printing Co., 128 Franklin, Chicago 

Journal Job Rooms, Columbus, oO. 

Ledger Job Office, 605 Sansom, Philadelphia 

Libbie Show Print, Bos: on, Mass. 

Lick Show Print, Fort Smith, Ark 

Liebler & Maass, 224 Centre, New York 

Mauberret’s Printing House, New Orleans, La. 

Metropolitan ge hy: » 222 W. 26th, New York 

Miner Litho. Co The H.C. 342 west 14th st. 
New York, 

Morgan, W. }. & Co., St. Clair, Cleveland 

Morrison Show Print, Detroit, Mich. 

National Printing & Eng. Co., Chicago 

Orcutt Litho. Co. Chicago 

Pioneer Printing Co., 214 Jefferson, Seattle, Wash 

Planet Show Print, Chat am, Ont., Canada. 

Richardson & Foos, 112 4th Ave, New York 

Riverside Printing Co.. 216 3rd, Milwaukee, Wis 

United States Printing Co., Cincinnati 

What Cheer Show Printing Co., Providence, R. I. 

Winterburn Show Print., 166 Clark, Chicago 


MURAL SIGNS AND PAINTED BULLETINS 


Advertisements under this head $1.50 per year 
in nonpareil In bold face type, $3.00 year. 
Display advertisements not exceeding 7 fines: 25). 
per line. Adver tise ments amounting to $7.50 and 
over include a year's subscription free. 


BosTON, MAss. 
J. Donnelly & Sons, 6 Tamworth St. 
Boston Advertising Co., 8 Bromfield st. 
BROOKLYN, N, Y. 
The New York and Brooklyn Adv. Sign Co., 
DeKalb and Hudson aves. 
Thos. A. Skidmore, 640 Halsey st. 
CINCINNATI, O, 
The John ‘Chapmn Sons Co., 19 Longworth st. 
Dilt’s Advertising Service. 312 Coleman st. 
Ph’ Morton, 333 west Fifth st. 
CHICAGO, ILLS. 
R. J. Gunning, Wabagk ave., cor. VanBuren st. 
Bour & Company, 59 Dearborn st. 
F. M. Lewis & Co., Temple Court 
Thos. Cussack, Blue Island ave. and Throop st. 


CLEVELAND, O. 
High and Middle Sts. 


Bryan & Co., 
DENVER, COL 
The Curran Bill Posting and Advertising Co. 
DETROIT, MICH, 
Walker & Co., 43 Rowla 
KALAMAZOO, MICH. —j. E. nireCarthy & Co. 
LEXINGTON, KY. 
IL, H. Ramsey & Co., 137 = Main st. 
LOUISVILLE, K¥.—Heverin 
NEWARK, N. J.—Newark Bill ‘Posting Co. 
NEw YorK, N. Y. 
TheO. J. Gude Co.,!"3- 115 w. Broadway 
C. S. Houghtaling, No. 3 Park Place 
L. E LaTour, 1718 Broadwa 
8am W. Hoke, §7 Nassau st. 
Unexcelled Adv ertising Co., 46 Vesey street 
Colyers System Advertising Service, 113 and 
115 west Broadwav 
OMAHA, NEB. 
Thos. Mulvihill, 1512 Harney st. 
OsHKOSH, Wis.—John E Williams. 
PHILADELPHIA, PA 
American Advertising Sign Co., 1336 Race st. 
Wm. Johnson, 
— RGH,, PA. 
. O'Brien, 
pusene City, lowa,—W. S. Parker 
SAN FRANCISCO, CAL. 
Arthur M. Plato. 
S. I. Stone, 506 Commercial st. 
SCRANTON, Pa.—Reese & Long Adv. Co. 
St. Lours, Mo. 
W.F. Williamson, 113-115 N. 6th street 
Huiest & Stout Adv. Sign Co. 
R. J. Gunning, 
TORONTO, CANn.—Price Advertising Co. 
The Acton Burrows Co. 


VANCOUVER, CAN.—The Acton Burrows Co. 
| WINNIPEG, Can,—The Acton Burrows Co. 


When you write, mention Billboard Advertining 
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Bnd make their service something to be proud | 
The meeting then adjourned to meet at. 


A Montity Resume Or Au Tuat Is 


_ 


-F—— 


NEW. 


a 


—s 


—= 


Vor. V, No. 1. 


) @ETWIXT THE OLD AND NEW. 


One backw :rd glance, and now we stand 
~non the threshold ; with one hand 

». - hold the latch to close the door 

O1 the old year; one glance before. 


And with the other hand we clasp 
With fearful heart and trembling grasp, 
The key that shall unlock the fate, 
That waits beyond the New Year's gate. 


We close the door—the threshold door— 
Have we shut out the painful loss, 

The silent grief, the sigh, the tear, 

That marked and marred the closing year? 


Or, shall the sorrow of the past 

Follow, and its dark shadow cast 

On all that we had hoped to gain— 

Of song for sighs, and peace for pain. ~— 
G.E F. 


Pennsylvania Bill Posters leet. 


The regu'sr meeting of the Pennsylvania 
ate 33111 Poster Association was held at Allen. 
wn, Pa.,on Monday Dec. 23, President John D. 
fishler in the chair, at the Hotel Allen parlors, 
hose present were : N. E.Worman, Allentown 
ohn D. Mishler, Reading ; H. A. Gorman, Beth” 
hem; M. H. Burgunder, Wilkesbarre; M W- 
agner, Bradford; R. E. Hangee, 
G. Reese, Scranton ; W. J, Silverstone, Hones- 
le; S. H. Robinson, Philadelphia; Geo. H. 
bb, Williamsport ; G. W. Hamersly, Hazelton. 
The minutes of the previous meeting were 
baa and approved, after which the Committee 
ports were received. Committee on Investi- 
lation report Byrne & Mitchell, of Carbondale 
s not reliable, and recommended that they be 
ropped from the. books of the Association. 


treasurer M. H_ Burgunder reports the treasury 


ls not overflowing, but the indications for a 


f wealthy increase were good. 
The following officers were clected to serve | 


or the ensuing year: President, John D. Mish- 
2. Vice-President, N. E. Worman,; Secretary, 
.G, Reese ; Treasurer, M. H. Burgu ‘der. 

The application of R. E. Hankee, of Pittston, 
nd J. O’Hearn, of Carbondale, were received, 
nd both were elected to membeship. 


On motion it was decided to change the regu-| 


ir meeting date of the Association to the third 
‘ednesday in May After a nurffber of remarks 
sr the good of the Association in which it was 
hown that those already in were pleased with 


1e memberships, and had others who in time | 


ould come into the fold. Members were 
dvised to look after their commercial work, 


4 
Vilkes Barre, Pa , Wednesday, May 20th Bro. 


1 to partake of luncheon at the Academy of 
usic Restaurant. The following is what the 
lentown papers say of the banquet ’ 

A very happy wind-up of the convention of 
e Pennsylvania Bill Posters’ Association was 
¢ banquet that was given last evening in the 
ademy of Music Restaurant. Manager N. E. 
orman was the host of the evening and all 
ho sat around the festive board were his 
uests. They included the members of the 
ssociation, the members of the Klingler's 
rchestra, the newspaper men of this city and 
ethlehem ard South Bethlehem; L. F. Wal- 
‘rs, of the Fountain Hill Opera Houge, South 
ethiehem, and Milton J. Amey, John Fry and 
rlando Miller, who was connected with the 
cademy of Music. : 
At one end of the room was a large portrait of 
phn D. Mishler, of Reading. It was Worman’'s 
hristmas present to Mr. Mishler, and was a 
»mplete surprise to the latter. Mr. Mishler, 
1¢ toastmaster, then called on a number of 
10Se present to respond to toasts and remarks 
ter which they all departed, hoping to meet 
gain under like circumstances. 


Some Interesting Correspondence. | 


San Francisco, Dec. 

Editor BILLBOARD ADVERTISING, 
Cincinnati, Ohio. 
Dear Sir—in the subject matter involving the 


ests of the Associstion, as set forth in the Christ 
mas number, I can see 
end ” 
over the proceedings of the Fourth Annual Con- 
vention of the A.B P. A., session of 1894, pages 
11 to 14; also on 31 of printed proceedings of 
that session (also 1893, page 92), you will note 
that the same spirit of foolish individualism in 
relation to affairs of interest to the craft, that 
seems to characterize the proceedings of the 
recent New York convention 

This course leads them into all sorts of folly, 
and will in the course of the near future tend to 
disrupt the entire system of organization Iam 
glad to see the stand taken by BILLBOARD AD- 


‘the beginning of the 


Pittston ; | 


t. KE. Worman then extended an invitation to | 


VERTISING, and I would like to say simply that 
when in conversation with one of the largest 
advertisers in the world while East last year, I 


|} and methods. I was told in a most significant 
manner, ‘‘ We don't have to post’ If Bill Post- 
ers and Contractors will work in harmony on 
the plan outlined by Mr Gude, for the attain- 


gladly avail themselves of the advantages pre- 
sented by the Bill Poster's medium, to the value 
of which the aforesaid advertisers are not blind. 
* A bill poster is no more fitted to be a success 

ful obtainer of large business, than an actor is 
| capable of being a good business manager for 
himself. There are, of course, some exceptions, 
but as a rule the good actor is popular according 
to the wisdom of his manager. It is ,Gude's 
| business to dig up business for the Bill Posters, 
and it is their business to take it. It pays Gude 
to get the best possible figure consistent with 
the service, and he achieves success only in por- 
portion as he renders good service,and being a 
| broad guage man accustomed to large transac- 
tions he aims to unite the mutual interests of 
all concerned for the sole purpose of inducing 
the advertiser to post bills. / will accept any 
thing Gude does in my name, for the entire 
Pacific Coast States, from Salt Lake to Albuquer- 
que, and will strain a point to give him the best 
possible service through all the bill posters 
everywhere, because I recognize in his position 
“the power behind the throne,” and I know he 
exerts that power intelligently and for the 
| common good 

It seems to me that the four letters herewith 
make an effective object lesson for the consider- 


| 
| 
| 
| 
| 


If you will take the trouble to glance | 


asked as to the effect of the Bill Poster's prices | 


CINCINNATI, JANUARY 1, 1896. 


16, 1895 | 
| 


| tention 


ment of ‘ honest service ata fair and equitable | 


rate,” the advertisers all the world over will | usin Detroit, won't hold good if solicitors like 


| the Association. 


ation of the many Bill Posters in small towns. | 


| Messrs. Spaulding & Gordon are seemingly new 
in the business but are keenly alive to whatever 
appears to offer them proper business. 

| Respectfully yours, 


ARTHUR M. PLato 


Boise City, Idaho, Sep. 2 
Secretary Pacific Coast Postirig Ass'n, 
| San Francisco, Cal , 
| Dear Sir—Kindly send us any information at 
| your command regarding your association, a 
copy of the by-laws, and an application for mem- 
; bership. We are interested in anything that 
appertains to the cratt and its welfare, and we 
think that no better means exist, of promoting 
the welfare of bill posters than lies through th. 
| medium of an association. Our Mr. Spaulding 
is a member ot the Associated Bill Posters’ Asso 
ciation, and is an old hand atthe business) We 
wish to the Coast Association as a company, 
and will be pleased to hear from you. : 


3, 1895. 


| Very truly yours, 
SPAULDING & GoRDON 


San Francisco, Sept 1895 
MESSRS./SPAULDING & GORDON 
City Bill Posters, 
—a a Boise, Idaho 
rentlemen—Herewith please find copy of by 
laws as requested. also blank Apphecation of 
Membership, which, when filled out, will be 


26, 


iH 


Official Organship of your Journalin the inter- | acted on, and in all probability will result in 
| giving you a certificate at an early date 
| just sent some “ Boraxaid’ 


I have 
paper to your city 
addressed to City Rill Poster, which will doubt 
less fall into your hands and receive prompt at- 
If you desire metoact for you here, 
please fill out blank herewith and return same; 
return itin anv case. whether signed or not 
The recently adopted rate of 7 cents per month, 
as made by the A. B. P. A. at Detroit, will not 
hold good on this coast, although it may be 
forced in some of the larger cities in the East 
I have been all through that matter before, as 
will be seen by reference tothe Proceedings of 
the National Organization of 1892-3-4. 
Respectfully, 
A. M. PLATO 


Albany, N. Y., Oct. 5, 1895 
MR. A. M. PLATO, 
206 Sansom St . San Francisco, Cal 

Dear Sir—VYours of the 26th, ultimo, to Spauld 
ing & Gordon, was referred to me, and I have 
advised them not to take the work for less than 
the regular Association rates Through your 
actions the California State Association was 
dropped from membership. and I told vou then 
we could get along without you, and I tell you 
so now 

Your President, Mr. G. P. McLain, of Los 
Angeles, Cal., isa member of our Association in 
good standing, and I dare say vou would not ask 
him to cut prices. Surely the prices adopted by 


yourself, do as you do, in discouraging business. 
You have never tried to make the two Associa 
tions work together; on the other hand, you 
have done everything in your power to widen 
the chasm, and I will make an extra effort to get 
members from your state, and by working with 
your President, we may accomplish the desired 
end by bringing the two Associations together 
once more 

This I say to you ina friendly manner, there 
is no malice whatever intended. only, for the 
good of our craft, whether members or not of 
With best wishes, I remain, 
Respectfully yours, 

J. BALLARD CARROLL, 
Secretary. 

Boise City, Idaho, Nov. 27, 1895. 
ARTHUR M. PLATO, 

San Francisco, Cal , 

Dear Sir —Since communicating with you 
relative to acting for youin the matter of bill 
posting, we have looked up and after due delib- 
eration, have joined the Inter-State Bill Posters 
Protective Association, whose schedule is four 
(4) cents per sheet fora thirty days guaranteed 
display. We have found that where we might 
obtain the Associated price of seven cents 
from our local merchants, it shut out all foreign 
advertisers, especially from a city of this size 
We want this advertising, and hence we have 
joined an association whose avowed object is to 
secure work for the smaller poster 

Now we would like you to act for us in the 
capacity of Solicitor, and will be pleased to allow 
you to per cent for such service 

Very truly yours, 
Srpaut DING & GORDON, 


Auburn, N. Y., Dec. 13, 
Editor BILLBOARD ADVERTISIN«. 

I want it understood that I want no more to do 
with that State Association that throws mud 
into their own eyes. I shall run my business 
independent of them, and all on my own hook 
I own all billing priviledges in the city of Au 
burn, as I see by your Christmas number a party 
advertises that he has a branch office in Auburn 
He has not. I have the only Bill Posters office 
in Auburn; they misrepresent it to the public 
I have no opposition whatever I control all 
billing privileges, and always do good, square 
work forall that comes my way. I established 
the business here in 1565, and have run it ever 
since, and have always done good, square work 
I shall patronize BILL HOARD ADVERTISING not 
withstanding Association, and take all work 
that comes my way. I propose to run my own 
business, and when I can’t I will quit the busi- 
ness. Yours in Paste 

lL. W. Eaton. 
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Bricttt AND INTERESTING ON THE BOARDS. 


PRICE to CENTS. 
PER YEAR, $1 .oo. 


> 
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Denver, Col , Dec 
Editor BILLBOARD ADVERTISING, 


127 K. 8th St., Cincinnati, O. 

Dear Siv—Vour handsome Christmas number 
came to hand, and allin the office were anxious 
to read itat the same time. It is quite an im- 
provement on the last Christmas number, and I 
hope that it will grow from time to time. The 
ad of the Curran Company had a very choice 
position, at the top of the poet's page, and the 
paper from front to back, is full of good, newsy 
articles. 

We consider that the Gunning ad was the best 
ad in the paper. 


1895. 


The ad of our friend Donnel- 
lv was a good one, but he spoiled it by putting 
too much reading matter on each side of it, and 
by the time the reader goes through with this 
ad he would forget what he was reading about 
The ad of Ramsey & Co. was also a good one, 
but the ad of The O. J. Gude Company is right 
to the point, and the action and words of the 
cut no doubt will accomplish the object it is 
intended for 

I notice in the issue of Printer’s Ink, December 
13, 1895, a very good article on bill posting, from 
McCann, the Bowery hatter, where he expresses 
himself freely that the use of posters has done 
him a great deal of good, and every little while 
he has positive proof of getting direct returns, 
by people coming in and calling fora ‘‘ Chaun- 
cey Depew "’ hat, or some other hat that is repre- 
sented on the head of some prominent man 
whose photograph is lithographed on his post- 
ers. He also states that a small amount of his 
trade comes from his neighbors. Ninety per 
cent. of his trade comes from people away out- 
side of his neighborhood, ard from the best 
portions of the city of New York, also Brooklyn 
and Jersey. 

Now I think if the local bill posters of the 
different cities would have these articles repro- 


duced in circular form, and solicit their local 


| trade from whatever line it may apply to, that 


he would increase his business a great deal. In 
Denver we have some of the largest dry goods 
houses and other first-class business men, doing 
posting, who never did it before, by simply 
arguing the question fairly withthem. And the 
most reserved houses in any city of any size, 
will do bill posting if it is properly explained to 
them ; 

I think that if BILLBOARD AVERTISING 
would copy articles that are directly interested 
in out-door advertising, from other journals, it 
would be of great service to the fraternity at 
large ‘ 

rhere is another article in the same issue of 
Printers Ink in regard to butchers’ advertising, 
which we have copied and explained the advan- 
tages to one of our firms here, and secured a 
contract 

Of course, the average bill poster must not 
expect that he can sit in his office or bill-room, 
and wait patiently for anyone to come in and 
ask how much they will charge to post some 
bills for him, but he must get out, draw up 
designs, originate copy, spend a little money, 
go and see his local merchants personally, or 
have some other intelligent person doso, and by 
so doing he will find in a short time a won- 
derful increase in his business. Then when he 
secures a loca! contract for bill posting, do it as 
well as Da mayen. throw in some extra work, 
blank off his merchant's paper nicely and as 
soon as it is out, send him a list or go and see 
him, and drive or walk him over tae city 
according to the size), and show him his post- 
ing 

The local bill poster should never talk a one 
month's contract—should always talk a three or 
six monihs, and a year’s contract would be a 
great deal better. because advertising for one 
month on the billboards you simply commence 
to be noticed by the average reader or consumer 
rhe three or six months advertiser wil! always 
be more than satisfied with the returns that he 
will receive from bill posting 

Yours truly 
Jas. A, CURRAN, 
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BILLBOARD ADVERTISING. 


J.P. FAGAN. 


LITHOGRAPHIC ADVERTISING. 


“How shall the lithograph manufac- 
turer advertise? If the subject of adver- 
tising were given a little more thought by 
these makers of other people’s advertising 
there would not be su much idle machin- 
ery. 

Lithographic products are unlimited in 
variety and all are well adapted to adver- 
tising their makers’ business. We are 
strongly tempted to compare the litho- 
graphers to the blacksmith's horses and 
the shoemaker’s children. They either 
advertise none at all, orin a lackadaisical, 
don’t-care, half-way manner, altogether 
unworthy of the name of advertising 

The very first necessity of all advertis- 
ing is to have the article to advertise, and 
this the lithographer has in abundance. 

He must have a story to tell and must 
tell it often. 

The poster lithographer can best reach 
the users of his products by emulating 
the example of these same users. They 
use billboards; and so should he. His 
posters are effective for them; they are 
more so for him. He produces them 
himself, and proclaims faith in the effi- 
cacy of his products when he uses them 
His posters on the wall are examples of 
his work displayed in the best possible 
manner. Advertising of this sort is pro- 
fitable to the manufacturer of lithographic 
posters. 

The manufacturer of lithographic nov- 
elties has a means at his disposal of very 
effectively telling the prospective users 
of his work ‘all about it."’ The facilities 
at his command enable him to produce a 
circular, a folder, or any novelty. He 
produces them for others. He should use 
them himself for his own business, What 
better means can he have of obtaining 
publicity than in an attractive calendar 


| 
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J, P. FAGAN, [ 


Perhaps one of the best known and most universally 
popular men in the circus profession is the good-natured 
John P. Fagan. He isa man of whom one cannot speak in 
terms too flattering, for his experience in all branches 
appertaining to the advance of the * white tents” is almost 
unlimited. He has been ah vad of everything from a “ boat 
show,” employing a total force of not more than ten peo- 
ple, including musicians, actors and the usual accessories 
who are required to conduct an enterprise of this kind, to 
the greatest amusement institution that any age has ever 
seen, namely the Barnum Show, and he has at all times 
given satisfaction of the highest degree. Last season he 
was the Railroad Contractor for the Walter Main Shows 
and everyone in the lea-t familiar with circus business 
knows how competent he proved himself as a railroad 
contractor. He isthe oldest child in the “Franklin family"’ 
and adheres strictly to the *‘ Franklin doctern.’’ Rumor 
has him “signed’’ with several circuses for the season of 
1896, so that it would really be a hard matter to tell what 
manager will be so fortunate as to secure his services 
There is one thing about John that few circus agents can 
boast of saying, and that is that he has never been connect 
ed with an amusement enterprise that has not made money 
during his connection with it as a consequence he has 
become known among his more intimate friends as the 
‘Irish Mascotte. ’ . 


mM. B. RAYMOND. 

The accompanying likeness is that of an agent of the 
late school, that is, hisexperience in advance of the *‘ white 
tents’’ does not date back twenty years, in fact, about half 
that many years ago he entered the struggling mass of | 
agents to make a name that has now placed him among _ | 
the best of them For the past two winter seasons he has 
been the business manager and press agent of the Foun- | 
tain Square Theatre. in Cincinnati, and the very fact that } 


his employer has several times increased his salary is the 
best recommendation that can be given him. During the EE a 


tenting season of last year he was the press agent for the 


Walter Main Shows and did 


in the offices of the business men he 
desires to reach? 

A lithographed circular or folder, stating 
facts and illustrated in the particular style 
of the establishment from which it eman- 
ates, is something to attract the attention 
of the users of such articles. 

Thus is the entire range of lithographic 
products susceptible of advertising the 
lithographing business and creating more 
business. To sum it up it is only neces- 
sary to state that the best advertising for | 
the lithograph manufacturer is a generous | 
use of his own products, and those estab- 
lishments so doing are the ones who are 
getting the business. 


NEW SCHEMES. 


The man who realizes that a broken 
down wagon left in the streets attracts 
more attention than it would if in good 
shape and moving, has invented a vehicle 
which collapses whenever the driver de- 
sires. The sides are covered with adver- 
tising and at the spot where travel is the 
thickest Mr. Driver throws the combina- 
tion and breaks the axle. The wagon is 
left to be stared at and commented on as 
long as it is a curiosity. When the inter- 
est has abated, or the police get after it, 
‘‘repairs’’ are made and another spot 
sought. This scheme seems to be con- 
fined to New York at present. 


Paris has a novelty in the shape of a 
tricycle with corrugated tires which print 
an advertisement on the pavement. On 
the top of the wheel is an ink reservoir, 
supplied with a roller which inks the 
type, and at the bottom is a blower 
worked by the pedals, which is constantly 
blowing away the dust from the roadway 
in front of the wheel, so that it has a nice 
clean surface on which to impress its 


some very effective work. 


advertisement. Of course this novel tri- 
cycle can only print on wood or asphalt ; 
but as most streets of Paris are so paved, 
there is plenty of scope for it, and the 
ink, being of a brilliant color and very 
permanent, leaves its mark quite readable 
tor days. 

Experiments have lately been made in 
Switzerland with a view to putting the 
beautiful lakes of that country to some 
practical account. Hitherto these watcrs 
have been admired merely because of their 
natural beauty, but now some enterpris- 
ing business men have devised a scheme 
by which they may be made vseful for 
advertising purposes. The plan is to paint 
the words of the advertisement in big 
white letters on a black background. 
When sunk and securely held at the bot- 
tom of the lake the advertisement is per- 
fectly legible, the reflection of the light 
on passing through the water bringing 
the words near the surface. It is an- 
nounced that the experiments have been 
very successful. 

Michigan is nothing, if not unique. 
This time the merchants in Muskegan 
and Kalamazoo have utilized the silver 
dollar as an advertising medium. They 
are not giving away the dollars, but are 
using them as billboards. They paste 
labels on the big silver cart wheels read- 
ing: ‘‘ Take me back to Blank’s store and 
get one dollar and five cents’ worth of 
groceries for me.’’ Citizens are com- 
plaining that the labels come off and 
stick to their pockets and that the gum 
makes the money unpleasant to handle. 
The United States district attorney was 
appealed to, but he says it is not against 
the law to so use coins, but he thought, 
from experience and from all he heard, 
that public opinion would indorse a law 
making such a use of the national coin- 
age a crime. 


M. B. RAYMOND. 


FURNITURE DEALERS, 


And How [hey Should Advertise. 

Of all the various lines of retail trade 
none will derive more prompt, beneficial 
and permanent results from posters, 
painted bulletins and distributing matter, 
than the furniture dealer. No matter what 
town or what section of country he may 
be located in, the conditions are practic- 
ally the same. 

In utilizing posters, the pictorial styles 
printed and carried in stock by various 
printing houses, should be utilized. They 
are bright and catchy, attracting the at- 
tention and holding it until the adver- 
tisement they carry has been firmly im- 
pressed upon the memory In putting 
them out, bill the town thoroughly, but 
reserve a sufficient amount to cover the 
adjacent country well, and change the 
poster and the advertisement about every 
six weeks. 

Painted bulletins should be used spar- 
ingly, but in prominent locations, and 
they should be of the highest quality of 
artistic excellence. They may be rein- 
forced by judicious outlay in fence and 
roadside signs in the country, especially 
on all roads leading to the city. 

Distributing matter, carefully put out 
from house to house, also possesses great 
value, but it must be illustrated. This is 
a matter easily accomplished, as all manu- 
facturers and wholesale dealers have cuts 
of the various articles they make or han- 
dle and are only too glad to loan the 
originals or electrotypes of them to re- 
tailers. 


The Wells & Richardson Co., of Bur- 
lington, Vt., are confining their distribut- 
ing to the New England States. 
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BILLBOARD ADVERTISING. 


Some Criticism and Suggestions. 
BY $AM W. HOKE. 

“Tf a man ask advice of thee, find out 
the kind wanted, and give it him."’ This 
The man that 
offers honest criticism is more apt to 


is one way to be popular. 


make enemies than friends; as an instance 
I will state that I have been advertising 
for several years the cigars made by Mr. 
John Smith. John Smith is not his 
name, but it will answer very well for this 
matter of comparison. In the regular 
course of business I secured the advertis- 
ing also of Mr. John Jones, a competitor 
of Smith's, and placed a_ considerable 
amount of his business, and incidentally 
smoked a good many of Jones’ cigars. 
One day Jones and a number of his asso 
ciates asked me for a candid opinion of 
his cigars as compared with Smith's. 
‘You are a fair judge of a cigar,”’ he said, 
‘you smoke as many as the average man, 
now tell us candidly what you think of 
the Jones Cigar ?"’ ‘‘Well,’’ I replied, ‘‘if 
you are in earnest, and want my candid 
opinion, so far as my /astfe is concerned, I 
must say that your cigars are too heavy 
to suit me; this may be because I have 
smoked Smith's for several years, and 
that I have become more accustomed to 
their taste."" Well, I managed to escape 
with my life, but the feeling of good- 
fellowship that had prevailed has disap- 


pesied, and now I get such business from 


Jones as I can do cheaper than anyone 
else. 

And now I want to say that anything 
regarding the possible improvement of 
the billboard and of billboard advertising 
is in the interest of the bill poster, prim- 
arily, and in the interest of the advertiser 
only secondarily, for every improvement 
will result in increased business, and, in 
time, in higher prices. 

Use better lumber; 6-inch tongued-and- 
grooved flooring will cost you a very little 
more than 12-inch fencing, but it will 
forever be free from cracks; a crack of an 
inch or even of a fourth of an inch will 
quickly result in torn paper, and the 
minute paper is torn it begins to lose its 
attractiveness. 

Build your boards 1o feet high; some 
stands are not 10 feet high, but if the 
largest paper is furnished you it will come 
pretty close to covering that amount of 
space. 

Build your boards 6 to 12 inches above 
the ground; this will prevent rains from 
splashing mud and dirt onto the bottom 
sheets. 

Have a supply of clean white paper 
with which to cover the bottom of your 
boards under the stands; a soiled table 
cloth will sometimes spoil a good dinner, 
and a dirty fringe of old paper, or a paste- 
besmeared edge of lumber, underneath a 
bright new poster, detracts very much 
from the beauty of the stand. 


will reduce the capacity of every board 
you have; every advertiser that has con- 
sidered bill posting has remarked that all 
stands on the boards seem to run into 
cach other; a very few have guarded 
agaiust this by having their posters 
with a wide border all around, which 
when properly posted, separates their 
stand from all the others, and gives it the 
prominence that all stands should have. 
Careful as this man is, he is frequently 
horrified to find that his beautiful big 


And now here comes a suggestion that | 


border is ruthlessly covered up by the 
man of paste, and other people’s paper is 
jammed right up close to the lettering in 
his ad. I suggest a strip of white paper, 
say 12 inches wide, placed between all 
stands, wherever the size of the board 
will permit, except in cases where the 
posters furnished have borders. 

When an advertiser furnishes you paper 
for a four-weeks' display, insist upon his 
supplying fifty per cent. additional to 
renew with—and then do your part by 
using it everywhere necessary. Some 
advertisers contract for a twelve-months’ 
showing, and supply paper enough to 
renew not oftener than every two months; 
as a result their stands look shabby about 
half the time, and as a further result 
other advertisers cuss the billboards, and 
swear they will have nothing to do with 
them. I believe the bill poster would 
make more money by losing the occa- 
sional order that refuses sufficient renewal 
paper, than he makes on the order 

And now comes the question of cover- 
ing dead paper; many an advertiser gives 
an order for two or three weeks with the 


expectation of securing an additional 


eration, for ragged surroundings never did 
any advertiser any good; and it frequently 
keeps new people off who imagine that 
this ragged paper is still being paid for, 
and that their paper would be allowed to 
look as bad. 

These improvements will cost) some- 
thing; and the advertiser will not be 
willing to pay any more on their account. 
But I believe that the bill poster that 
makes his spaces the most valuable to the 
advertisers will in course of time—and a 
short time at that—have every board he 
controls full of paper; and then he will 
hustle for more boards ; and as soon as 
every vacant lot is covered he will have 
to begin to double-deck, in order to have 
spaces sufficient to accomodate his in- 
creasing business. 

Now, honest-injun, don’t you think so 
too? 


BREWERS’ ADVERTISING. 
“It is not neceasary to advertise w\ 
beer’’; that is what many brewers have 
said. Then they have sat in their offices 
and watched the increasing business of 
their competitors who deemed it necessary 
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with the results. The effect of he posters 
Is cumulative to a degree far hevond the 
numerical increase in stands \ thous 


and stands is not only ten fold better 


than a hundred stands, but a hundred fold 


u i 


better 

The brewer who uses posters commands 
the services of the best artists and gets 
the benefit of their genius. The wonder 
ful effects of form and color are combined 
and brought into use for him 

The value of prope rly executed distrib- 
uting matter intelligent], put out is very 
great when used in conjunction with a 
thorough poster display. The posters tell 
the story in a manner which may be 
likened to an artillery bombardment. 
The circulars bring forward the argu- 
ment and their effect mav be compared 
to following up the bombardment by the 
assault of the infantry. Here, again, the 
brewer has it in his own hands as to quan- 
tity, expense and territory The circular 
goes into the homes—all the homes or just 
as few or as many as he desires 

Not the least of the advantages of post- 
ers and distributing is that of economy. 


Used lavishly or sparingly they are the 
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. Advertising Car No. 2 of The Greatest Show On Earth. 


week or more without cost. I don't be- 


ieve that any friendships were ever made 


by maliciously covering dead paper, but 
I would suggest that every bill poster 
| should have a poster of his own—in fact 
a number of posters in various sizes—to 
promptly cover up all dead paper, pro- 
| viding other business is not ready for the 
boards. This also shows the general pub- 
jlic that the bill poster believes in his 
method of advertising. If not financially 
able to carry a supply of his own posters, 
the bill poster can cover the dead stands 
with white paper, and have an ad of his 
own lettered upon it. Asa general thing a 
bill poster would do well to have a man 
in his employ that can do ordinary letter- 
ing, as frequent orders could be secured 
for short-time displays from some small 
concerns that could not afford to have a 
large number of posters printed. 

But aside from the advisability of cov- 
ering paper that is no longer paying, I 
| think that it should be covered as soon as 
vit gets shabby. The paying advertisers 
on the boards are entitled to this consid- 


to advertise THEIR brarids of beer. 
That the business methods of to-day 
demand advertising, is, however, so near 
an axiom that argument in favor of adver- 
tising in the abstract is well nigh lost. 
Its wonderful value is conceded on every 
side The methods of advertising are 
what the business man of the present 
considers, no matter what his line, the 
question is “‘ how.’’. For the brewers vast 
possibilities open before those who are 
successful in choosing and using the 
proper mediums. 
universal use. 


Their product is one of 
The whole population is 
their audience when it comes to telling 
about beer. 

In considering mediums the billboards 
undoubtedly head the list. They are 
everywhere and everybody sees them. 
The brewer may utilize thousands of feet 
of pictorial display in one location or in 
just as many locations as he chooses. 

There is no arbitrary price beyond the 
unit «f one sheet. The brewer may take 
just as many as he is willing to pay for; 

‘the more he takes the better satisfied is 


cheapest advertising that can be bought. 
Compare the price of newspaper space 
with the results it brings. Do likewise 
with posters and circulars and see how it 
comes out. 

The purpose of this article is not to 
decry the value of ne Wspapers and maga- 
zines as profitable advertising mediums. 
Juite the contrary, they are valuable. 
They reach a field, contracted though it 
may be, that repays the advertiser hand- 
Right now the Pabst Co. are 
spending large sums, and are doing some 


somely. 


very effective advertising in the maga- 
zines. The results have been highly 
satisfactory. 

There are other channels into which it 
is profitable to divert some portion of 
the advertising appropriation, and all 
should be used in proportion to their 
merit. 

After all is said and done, and all other 
mediums have been exploited to their 
capacity the fact retiains, and is patent 
to those who will see it, that to reach all 
the people all the time there is no method 
so powerful and effective as the combina- 
tion afforded by posters and circulars. 
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BILLBOARD ADVERTISING Co, 
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Subscription, $1.00 Per Year, In Advance. | 


ADVERTISING RATES: 
Advertisements will be published at the uni- 
form rate of twenty-five cents per agate line, 
except in the classified columns, where special 
rates prevail. Our terms are cash. 


Billboard Advertising ts sold in Jondon at Low's 
Exchange, 57 Charing Cross, and at American 
Advertising Newapaper Agency, Trafalgar Build- 
ings, Northumberland Ave. WC. Jn Parts, at 
Bretano’s, 17 Avenue del Opera. The Trade sup- 
plied by all News Companies. 

Remittance should be made by cheque, post-office ov 
express money order, or registered letter, 

Editor cannot undertake to return unsolicited 
manuscript. F A ; 

When it is necessary to wire us the instructions 
and copy for advertisements, great saving in the 
matter of telegraph tolls may be had by recourse to 
the Donaldson Cipher. 


Entered as Second-Class Matter, at the Cincinnati, 
Ohio, Lust Office, June 29th, 1895. 
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| 
THE meeting of the Executive Commit- 


tee of the A. B. P. A, called by President | 


R.C. Campbell, for Monday, January 6th, | 


at the Grand Hotel, Cincinnati, has taken 


on a degree of importance, which was | 
scarcely dreamed of by the members of | 
the association, when the call was first | 
With his characteristic energy | 


issued. 
and fairness, the president has gone vigor- 
ously to work to secure a large attendance, | 
not confining himself to the Executive | 
Committee, but inviting all members to | 
participate in the discussion and advise 
with the Committee. The outcome is of 
grave moment. Mr. Campbell has done 
well to secure, as far as possible, an ex 
pression of opinion from the members at 
His course will meet with general 


large. 
approval. , 
* * 

BEHIND the matters mentioned in the | 
circulars of invitation as the object of the | 
meeting, the real issue looms up, plainly | 
and most apparently. Ostensibly, the com- | 
mittee will consider the advisibility of | 
disciplining their official organ. In real- 
ity, they will deliberate upon the issue 
which this paper has raised, viz: the re- 
vision or amendment of the constitution, | 
with a view to making all bill posters of | 
good reputation and established standing, | 
eligibie for membership, no matter where | 
they are located. 

We devoutly hope that the results of | 
their deliberations, will lead to the final | 
settlement of this question at the annual 
meeting in Cleveland, next July. 


* 
* * 


Iris to be hoped, that the discussion 
will be marked with dignity and earnest- 


ness. The views of many of the mem- 


bers are pronounced and _ conflicting 
More or less friction is bound to ensue. 
Therefore, let all parties, pro or con, | 


bear in mind, that the well being of the | 


| Association. 
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Association is at stake. Let them re- 
member, that the perpetuation of the 


Association should be the first consider- 


* ation of its every member, and that noth- 


ing will conduce to this end like harmony, 


No matter what the outcome may be, | 


|every one should enter into the discus- 


sion with the determination of abiding 
by the voice of the majority. 
* - * 

Ir is seldom, indeed, that we have 
been called upon to note and chronicle 
such rapid progress and development, as 
that made by the Inter-State Bill Posters 
_ This 


outstripped any trade organization we 


lusty infant has 


have ever heard of. Though scarcely a 
year old, it numbers over one hundred 
members, including two in Chicago, two 
in New York, two in Boston and one in 
New Orleans. : 

It still enjoys a steady and healthy 


growth, and just as we go to press we 


|learn that negotiations are now pending | 


whereby the entire California Association 
will unite with them bodily. 

Here’s wishing the precocious and 
promising youngster a happy and suc- 
cessful New Year. 
thing that tends to elevate and dignify 
the calling of the bill posters more than 
another, it is organization. Let the good 


work go on. 


OBJECTIONABLE POSTERS. 
THE RIGHT IDEA. 


A correspondent says: We have re- 
ceived a very emphatic protest from Col. 
kK. J Hendricks, Eastern Manager for the 
R. T Davis Mill Co., because of a num- 
ber of their very striking posters being 
surrounded with ‘‘big G paper.’ ‘We 
would rather pay for the space and have 
nothing up, than to have our posters 
along side of this paper, and you can 
notify every bill poster that unless they 
can find places for our paper entirely 
isolated from advertisements of this 
nature, that not a sheet is to be posted.” 

Here is a case in point. A concern 
that spends $6,000 or $8,000 in a single 
month with the bill posters of the country, 
who mean what they say, and will cer- 
tainly live up to their statements. 

The sentiment uttered by Mr. Hen- 
dricks only indicates the feelings of 
every other legitimate advertiser, and 
calls for the serious consideration of 
every one connected with the best inter- 
ests of bill board advertising. 

May the warning be heeded and the 
bill posters in the different cities watch 
very carefully for similar cases, as not 
one in twenty comes out and speaks his 
mind on these subjects. The other nine- 
teen preferring to act silently, yet none 
the less effectually. 

We hope that you will use your influ- 
euce in the right direction on this as in 
all other matters. 


This matter has before been mentioned 
in these columns. There is no question 
but numerous advertisers who would 
otherwise be large users of bill boards, 
are satisfied to place their advertising in 
mediums, where they may be certain not 
to be surrounded by advertisements of 
this nature. EDITOR. 


If their is any one | 


A Special Convention. 


The members of the A. B. P. A. have 
been called to attend a special convention 
to be held at the Grand Hotel, Cincinnati, 
January 7th. 


stated in the circular, is to consider the 
action of the New York State Association 
in rejecting the application of O. J. Gude 
for membership after they themselves had 
,asked it, and to take definite action on 
the question of whether BILLBOARD AD- 
VERTISING shall continue to represent the 
association as official organ. 

It seems to us that the only action pos- 
sible is to again apologize to Mr. Gude 
and instruct the New York Association 
what to do in the matter. This is merely 
| formal, as the members of the New York 
Association have, almost to a man, repu- 
iated the action of their Association at 
its November meeting. 

The attack made by BILLBOARD ADVER- 
TISING on the “ old fogy,’’ ‘* hide-bound,”’ 
‘‘me-and my-dog”’ policy of the A.B.P.A. 
will probably cause some discussion and 
/ argument. 
| BILLBOARD ADVERTISING has pursued 
its own course in the face of threatened 
coercion from members of the A. B. P. A.; 
prominent members too; and men, who, 
|if such methods were tried on them, 
| would resent and strike back in a most 
| interesting manner. 

There are some members of the A B. 
A. however, who are good enough 
business men to realize that every word, 
line and sentence published, and every 
argument advanced by BILLBOARD AD- 
VERTISING has been in the very best 
interest of the bill-posting business ; and 
not as these ‘‘ displeased’? gentlemen 
would have us believe, inimicable to it. 

For the benefit of members who will 
not be here and the craft at large, we 
emphatically reaffirm that no change of 
policy will be made by BILLBOARD AD- 
VERTISING. 

To such of the proceedings of this 
special convention as relate directly to us 
we are supremely indifferent. What it 
may or may not do cannot have the least 
effect on our course. 

Some of the members of this body have 
expressed themselves in effect that the 
action of the convention will effect our 
business in an adverse manner. On this 
subject we must confess a slight curiosity, 
as we have never yet been able to dis- 
cover any appreciable benefit derived 
from being the official organ of the 
AOS PA. 


| r. 


THE SHOWMEN’S CONVENTION. 


Among the many bill ters who will 
attend the Third Annual Convention of 
the Protective League of American Show- 
men which takes place at Cincinnati, O., 
January 7, 8 and 9, may be mentioned: 
R.C. Campbell, President of the Associated 
Bill Posters’ Association and the American 
Advertising and Bill Posting Co., of Chica- 
go;George M. Leonard, Vice President A. 
B. P. A., Grand Rapids, Mich.; J. Ballard 
Carroll, Secretary of the A. B. P. A., Al- 
bany, N. Y.; H. H. Tyner, President Ohio 
Bill Posters’ Association, of Springfield, 
O.; O. P. Fairchild, Covington, Ky.; Mr. 
Otting, of Newport, Ky. and, of course 
the Chapman Brothers, of Cincinnati. 

There will be many more in attendance 
who have not as yet signified their inten- 
tion of being present and a good time is 
assured to all. 


| December 21. 


The object of this convention, it is| 


ITEMS OF INTEREST. 


Harry Munson, the New York 1 
poster, left for an extended visit to Florid, 
The business will be ab 
conducted during his absence by his rig! 
hand bower, Mr. W. B. Lowden. 


ee ee 


Gude is painting Syrup of Figs in Ne 
York City and Brooklyn. 


fam W. Hoke is painting Sanador Soa; 
This concern has a lot of 24-sheet stan 
of paper on hand, which will be sent or © 


ee Ce 


soon. 


4 
B 


‘““ What can't be cured may be endured J 
if you’re insured in the National Acci 
dent Society."’ This is the wording o'— 
anew wall advertisement, one of the firs 
of this style to be placed by an Insurance 
Company. 

The Columbia Bicycle is advertising bi; 
prizes for the best pester designs, whic! ; 
would indicate that they intend to post 


: 

The Vim bicycle tire, made in Boston © 
is investigating the cost of posting the er 
tire Union. 


: 
Julius Ellinger & Co., of New York an ! 
Tampa, cigar makers, will post in ’96. : 


A. Weisenthanner, a Champagne im 
porter, was fined $500 in a New Yori — 
Court recently, for putting out a j- “te | 
representing a nude female emergin; 
from a champagne bottle. The man wh 


pasted the poster on the boards was fined 
$50. 


The New York Telephone Co. is gettin; 
out an 8-sheet stand. It will be placed by, 
gam W. Hoke. 


j 

The newspapers, led by the Journal, are 

putting up a great deal of of paper. Fred. 
Alder places the Journal business, 


i 


Gude is putting out more “‘ Virgin 
Leaf’? in New York City—probably on 
account of the boycott throughout the 
state. 

Hote is painting Battle Ax Tobacco in 
different sections of the country. 


OBSERVATIONS BY CURRAN. 


Cuts in ads “‘ cut noice’’, but may melt 
hard hearts. 


It's because the world is so big that « 
small ad is of so much importance, .. and ‘ 
big ad often a necessity. of 
a 3 

‘Armed for Border Troubles,’\6 said th 
Western printer, as he grabbed they . patche 
—to cut up some brass rule. 


SmiITH—Newrich has at last succ cord 
in dressing strikingly; wonder hc ow 1 _ 
did it? 

JonEs—Oh, I told him to sti® idy tb 
people on the posters. 


aS 1e 

One thing is sure, a card that stiffy: 
announces name and address in a news| 
paper is poor advertising compa red to « 
good newsy circular. How ,milliner 
could expedite trade, if a few ,,0f then” 
would drop the meaningless car¢ | and us: 
a pretty booklet with good pictur| ¢s ! 


| 
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DISTRIBUTORS CHAT. 


The Plymouth Rock Pants Co. are con- 
tracting for the general distribution of | 
a new circular. 


The Compound Oxygen Association are 
placing distributing contracts. 


The Brandreth Co., of New York, are 
arranging for the distribution of their 
circulars in the Southern States. 


‘ 

The Pre-Digested Food Co. are placing 
contracts for distributing a booklet. 

The Cook Remedy Co., of Chicago, 
commenced using distributing matter in 
large quantities. 
C. I. Hood & Co. have a newspaper 
which they are circulating thoroughly. 

R. H. Johnston, of St. Louis, is to the 
front with a booklet which bears the ear- 
marks of the professional ad writer. ‘‘ The 
Yaller Dog’’ is calculated to bring busi- 
ness to Mr. Johnston, and the idea is good. | 


The W. H. Bathgate Advertising and 
Distributing Agency, of LaCrosse, have | 


issued a card folder and envelope to fit. | 
The heading on envelope and folder is | 
‘‘War Declared’’, and inside is a very | 
effective declaration of war on fraudulent | 


BOSTON BREVITIES. 


The Bunker Hill Brewery put out a pretty | 
placard for their special fall brew; it was neatly 

rinted in colors and wreathed in autumn | 
eaves. . 

In the brewery advertisements here instead of 
saying ask your bartender for it, the ads wind 
up with: “Ask your tapster for it.”’ 

Boston consumed 1,092,379 barrels of malt | 
liquors last year, while New York drank 4,648, 
So the Hub succeeded in holding up its end 
pretty well fora staid old Puritan burg. 

Miss Bostonia got her eye-glasses focused on a 
bock beer sign the other day and wanted to 
know if that was to indicate that a man could 
get as full as a goat. Now ladies often offer as 
an“excuse for their red noses, too tight lacing, 
and men can make the same excuse as they get 
tight from too much so-lacing. 

Bill posters here still use a short-handle brush 
and to poke fun at them, one of the clrcus bri- | 
gade last summer said it was because the streets | 
were too narrow to wield a long handle, but 
where the pinch comes, they don’t try to post 
bills in the streets but mount a ladder to the 


house top, where stands are erected at nearly 
every turn. 


The dates were carefully pasted across the 
pantalettes on the posters of the Della Fox 
Opera Company last week, because, it is sup 
posed, the design of the embroidery thereon did 


not satisty the artistic sense of a few sensitive 
spinster. 


The lithograph and dead wall theatre passes 
given out every week run up into the hundreds, 
and every Monday the barber shops and boot- 
black stands doa thriving business in hawking 
them; they buy and sell the passes the same as 
scalpers do railway tickets, and as they are good 
for Monday night only, the competition waxes 
warm as eight o'clock draws nigh. 

If the school boys of to-day could get a chance 


335- 


| & Co., 


THE BEST AD. 
Gude the Winner ; Ramsay Second. 


The best the Christmas 
number, according to the votes received 
that of The O. J. Gude Co. This entitles them 
to the first prize, whichis a gold medal, and the 
The voters 
have awarded the second prize to L. H. Ramsay 
of Lexington, Ky 


advertisement in 


was 


same amount of space for one year 


A tabulated report of 
the contest, showing the number of votes re 
ceiaed by the successful contestants is given 
below, and it affords us much 
announce the result. 

The total amount of votes received was very 
light, owing, doubtless to the fact that the con 
test took place in the holidays when every one's 
attention was more or less distracted, and on 
the subject of Christmas 

Wecan not refrain from mentioning that in 
our judgment our readers did not accord the 
Gunning ad and the Donnelly ad the considera 
tion which they deserved. The usual course 
seems to have been to consider ouly the subject 
matterand display. We think that “the best 
ad"’ should be considered from all points of | 
view, that 


pleasure to 


size, location and effectiveness, as 
well as the display should receive due considera 
tion. 

We are, however, very much gratified by the 
interest displayed, and in the near future it is 
our purpose to offer a series of prizes on a 
similar basis. 

The O. J. 
Gold Medal. 


The result is as follows 
Gude Co., 648 votes, First Prize; 


Ramsey & Co., 608 votes, Second Prize ; Silver 
Medal. 
W. H. Steinbrenner, 368 votes, Third Prize 


$15.00 in Gold. 
Jed Scarboro, 96 votes, Fourth Prize; £10.00 in 


Gold. 


a 5 ae ‘ | at snowballing the British soldiers on Boston 
and dishonest methods of distributing. | common, the running red coats could easily 


take refuge bchind the immense barricade Don_ 
The custom of mailing circulars has | nelly, the bill poster has just built; he has fenced 


grown exceedingly in the past few years. | 
The business of furnishing lists is an im- | 
portant and large one. 

Circulars by mail however, except 
where it is designed to reach the business 
man at his office, fail of their object to a 
large degree through the constant changes 
taking place in any community, thus ren- 
dering it simply impossible for lists to be 
correct any length of time after compila- 
tion. 

This difficulty may be avoided by em- 
ploying distributors, and sending the 
work through them. There is scarcely a 
town or village in the country, where 
there is not a reliable and competent dis- 
tributor. 


The Owl Cigar Company are using 
a small circular in an envelope, in large 


uantities for distribution in cities, to 
the business men only. 


W. H. Steinbrenner, the general agent 
of the International Association of Dis- 
tribntors, has just completed a large con- 
tract,for the Peruna Drug Co. The work 
was confined to Cincinfati. 

Fischer, of Omaha, has contracts with 
the following extensive advertisers, viz: 

One carload of calendars, C. I. Hood & 
Co.; 28,000 envelopes, Dr. Miles Medicine 
Co.; 38,000 Kickapoo books; 38,000 mir- 
rors, C. I. Hood & Co.; 100,000 circulars 
Sterling Remedy Co. 


Good Service Guaranteed in Lima, 0. 

We have billboards on Main Street, 
where it takes money to buy space ; 
leave paper up full length of time; 
boards of matched lumber; keep boards 
well blanked; here to please advertiser. 
Can post at one billing 3,000 sheets, and 
give same thirty days showing. Put 
Lima on your list. * * * 


| granted for $25,000, in comsequence of the con- 


in this historic play ground with a bsllboard one 
and one-half miles in length, and coutaining 
over 100,000 feet of lumber. The privilege was 


struction of the new subway, which when com- 
pleted puts all surface street cars underground 
iu the city’s center. 

Busy BEE. 


Waukegan, Iil., Dec. 27th, 1895. 
EDITOR BILLBOARD ADVERTISING, 
Cincinnati, O. 

Dear Sir:—Please accept thanks forthe Christ- 
mas edition of your paper. It is valuable to all 
who are interested in the welfare of the bill 

sting industry. I was very much interested 
in your article, “To the President and Members 
of the Associated Bill Posters’s Association”’ and 
admire your courage and the manly position 
taken by you in defending your own rights, as 
well as any and all things which tend to better 
the service of ourcraft. As to the position the | 
Associated has taken in the presumption that 
the Inter-State was organized simply to oppose 
their Association, and by cutting prices, as they 
claim, to disorganize the whole fraternity, is a 
most absurd idea, and far from being correct. 

The facts are simply these: The Inter-State 
came into existence to fill a long felt want by all 
who use the billboard as a means of reaching | 
the whole people, instead of confining their 
business to a few of the larger cities. People 
owning boards, and being well prepared to give 
to advertisers good service in the smaller cities, 
found it almost impossible to secure paper, es- 
pecially if they were members of the Associated, 
as they then would be compelled to charge such 
high prices that the advertiser could not afford 
to place work withthem. They have been kept 
back and in the dark, waiting and hoping that 
some of the promises made would be made good, 
until at last, like the drowning man, they have 

rasped the last straw and pulled out. They 
Fave begun to feel the bright rays of the pros- 
perous sud mg | upon them again. Now, 
what is troubling the Associated brothers? No 
one is treading upon theirtoes. The Inter-State 
is simply very busy at present attending to its 
own interest, and fulfilling all its obligations 
both to its members and to advertisers who have 
entrusted the work tous. I can assure you and 
all interested that we have as good a class of 
members and as well-equipped and up to-date 
business organization as I know of, especially in 
this line. I am pleased to report tc you as one 
of its inspectors, that with not one of the mem- 
bers whom I have called upon personally and 
examined their boarls, have I yet found cause 
for complaint, as all are interested and only 
anxions and ever willing to return value re-| 
ceived to all who place their work with us. | 

Now, my dear Mr. Editor, instead of our little 
Inter-State doing any price cutting or mud | 
| throwing, we shall simply keep right ahead 
|attending to our own contracts, and at our) 
| prices, as we all know it costs less to maintain 

rds in the smaller cities. With a sliding 

| scale of prices, according to population, it is 
bound to bring more paper into the field than | 

ever before. | 

We shall ever strive to merit the good will of 
| 


your paper, as we fully believe you are awake 
to every interest of the bill poster or advertiser. 
Fraternally yours, 
HAS. B. KITTREDGE, 


_ 


Stoops Bill Posting Co., 80 votes, Fifth Prize ; 
$5.00 in Gold. 

G. Runey & Son, 64 votes, Sixth Prize ; Adver- 
tising Space. 


New York, Dec. 23d, 1895. 
EDITOR BILLBOARD ADVERTISING, 
Cincinnati, O. 

Dear Sir—Amongst the large number of lists 
of locations that are received in our office from 
various bill posters in all parts of the country,we 
cannot help but commend the list received from 
The American Advertising & Bill Posting Co., 
of Chicago. 

This list contains memoranda of a large num- 
be: of boards covering their holdings iu the 
city Different sections—south, north, west and 
northwest, etc., arranged in systematic order 
give an advertiser a very satisfactory idea of the 
thorough distribution of stands. 

Every board is numbered, and check marks 
indicate the locations that are given to the ad- 


| vertiser. 


This very intelligent, clear and satisfactory | 
method of showing an advertiser just what dis 
play has been given him, is doubly valuable from 
the fact that in comparison to the entire num- 
ber of holdings, any one billing looks compara- 
tively small, and the advertiser who glances 
over the list says to himself, ‘Amongst all these | 
locations oughtn't we to have more bills ?’’ ° 

The effect of this method of submitting lists 
will doubtless be very helpful to the amount of 
paper apportioned for Mr. Campbell’s boards in 
the future, and the method is so good that we 


| cannot but commend it through the columnsof 


BILLBOARD ADVERTISING, 
Yours for Progress, 


I want to 
Brewer 


few pe 


Americ 


AAYMARMET THEATRE 
ome - 


> RAD 
| a 


}ing business an 


THE O. J. GUDE Co. 
} 
' 


. I don’t know of any 
of methods that will reach more possible 
of beer. 
spent in other methods w 


a; $10,000 will post up the 
one month, and give you a large showing in each city ; 
tewer Cc 


Telephone 


OUR QUIZ DEPARTMENTT. 


The publishers of Brr~BoaAxrD ADVERTISING 
lave secured the services of C. |. Barless, Write: 
of Business Advertising, to edit t! is Sale tment 


of BILLBOARD ADVERTISING for the r t of 
its subsertbers and advertisers. He wi ticise 
all advertisements and other advertising matter 
submitted to him and give advic ting to the 


same in this department without charge. Write 
him about your difficulties or anvthing vou want 
light on, relative to advertising Address all let 
ters for this department to C. J. Barless 

N. ¥. 


Rose 


ADVERTISING FURNITURE. 


There is no class 
demand, that 


of goods that are in constant 
can be advertised with better re 


sults than house furniture think 


goods, 


Some would 
as there is a constant demand for these 


they would not need to be advertised. But com 


the 
public it becomes necessary for the dealer to ad 


petition increases faster than the needs of 
vertise, to keep pace with his competitors 
The writer of furniture ads should write them 
so as to command the attention of both husband 
and wife. “ Not forgetting,’ as some 
that the wife is the * better half 
One thing I wish to state emphatically, don't 
make a catalogue of your ads 


one has 


said, 


don’t advertise 
It would be best to 
advertise only one thing atatime. For instance 

bedroom suits one 


too many things at a time 


day ; next day, parlor suits; 


next day; extension tables, dining chairs and 
sideboards ; next day, carpets and rugs, et 


Go over your stock regularly aud find out the 


| goods that are going the slowest and boom that 


most 

lam a great believer in special sales. If the 
public know they certain article 
cheaper if they buy it on a certain day, a great 
many will take advantage 
buy on that occasion 


can get a 


of the opportunity to 
It draws large cr 
your store and after they are 


wads to 
there they can not 
help seeing your ojher goods, which in itself 
will be an excellent ad. stute here that 
attractive price cards on your goods at such a 
time (or any time 


Let me 


, isa paying thing 

I advise the advertising of prices always, when 
possible. Customers always prefer to 
what a thing is going to cost before they 
out to trade 
arriving at 
price.”’ 


know 
start 
so as not to Ye embarassed upon 
your store by not having “the 

Above all things, tell the truth in whatever 
you say regarding your goods.-*Don't say you 
have the best matresses in Furnitureville unless 
you know (uow be sure) you have. If they are 
stuffed with nothing but ‘excelsior,” say so; if 
with “ excelsior 
so; if they have 


and a moss top (not hair), say 
a hair top, be sure that it is 
hair (examiue it yourself you 
Don’t say “ unless you tell what it is 
made of, moss, cotton, 


upin a brief sentence 


before Say so 


soft top 
or hair. It is all summed 

tell the truth. If you 
gain the public's confidence you can hold their 
trade (money too 

A large majority of furniture dealers use bills 
and dodgers as an adjunct to their newspaper 
advertising, with good success. It enables them 
to use cuts at a niuch less expense than they 
could in their newspaper ads ; 


L. W. EATON. 


Asa frontispiece this month we 
excellent portrait of one of New York States 
oldest bill posters lL. W. Eaton established 
himself in the bill posting business in Auburn, 
N. Y. in 1865, and has been there ever since He 
is known and liked by allthe agents and man- 
agers ; and commercial advertisers have a lively 


present an 


sense of the benefit of his boards to their busi 
is in addition to his bill post 
May 
visible wit- 


ness. Mr. Eaton 
expert sign painter 
mercantile houses of Auburn bear 
ness to his artistic talent. 


do bill posting and 


paint advertisi 


method or ¢ 


e 
I don’t believe that te 


yple can atford champag 


ulation drinks beer, or MIGHT be induce 
Everv one of them reads the ads on the billboards. 
1 design, lithograph, and post for you, in any city in 


ities less money; longer time more 


Your patronage is requested. 


en7 + Dispiay 
pe i 


Connection. 87 Nassau St, NEW YORK 


— & 


emerge eee 


el 


ors ar 7 


ee es rm ae 


wt 


ae 


a 


— 
wane 


EE . or 
Sa pe I EK 


7 ; 
; : a ee : = ' eae ee 
—— ne 
t 
oa EE a poo 
sh a a hc) TAGES a ai RRR ERC SS PAS PO Pia 
ee | 
\yi > a 
4 a 
. ee 
oa ee 
an’ : ee | 
t ol * Pg na 
; eC 
Ired 
Acci 
ig oF 
firs) 
ance 
hic a 
wm? ee 
ee SS | 
ston ; 
> eng 5 $$ : 
—E ee ; 
an 4 
im PY j | 
Yori aos 
“te , | - 
yin; _ 
wh a 
ined , 
‘ 
ity ee _ 
d by. q 
E 
, are! q | 
Fred” | : 
ra :, 
y on * 
the | ; 
‘oO in} hi , 
| Pe 
i 
wt ee | 
iat 4 i . 
and é - < 
id th z ; a ame pnb ne DED y : 
7 CQ I 
= ymbination iz 
w } na A. : 
Ya a 
news A: 
tos es 1 
es _ | 
then 4 . 
d use | | _) 
| | a i 
i cae 


BILLBOARD 


ADVERTISING. 


ae ARY, 


1896. 


ANENT THE CHRISTIMAS NUMBER the other oni on the same page, the same | who have had the patience to read it) 
'as the average poster on the billboard through. The two columns of densely 


It is really surprising 
How much BILLBOARD ADVERTISING 
Crams into its pages rich and bright ; 
It must take a deal of thinking, 
Sitting up of nights and blinking 
By the dim uncertain tallow light. 


And if you should be a lover 
Of the stunning modern cover, 
Here it is in form and color true ; 
Then the typographic set up, 
And the editorial get up 
Gives you all that’s novel, fresh and new. 
CHas. H. CLOUGH. 


The Best Ad 
In the Christmas Number. 


The ‘‘ best’’ ad, in the sense of being 
one which will get the most attention at 
the first quick reading, is, in my opinion, 
the page of The O. J. Gude Co. 

If I should stop to qualify with ifs and 
ands, and conditions, etc., this might be 
different ; but to state without conditions 
the best ad as above referred to, I say, 
Gude. 

It isn’t original in design, but it’s large, 
striking and appropriate to the business. 

The reader, glancing over your paper, 
can not help seeing this ad, and it con- 
tains nothing which will weaken his first 
impression that Gude is ‘‘ Good.”’ 

Wapy, Writer. 


I enclose herein one vote for the ad of 
Ramsey & Co.; which appears on page 
thirty-five (35). 

The only reason any advertisement has 
for existence, is its ability to put business 
in the way of the advertiser. Ramsey's 
ad certainly should bring business to 
Ramsey. 

He states that his town is the best town 
in the state ; that the people have money 
to spend ; that every sheet sent to Ramsey 
will be posted ; posted on good boards ; 
posted in good locations; and not too 
many in a place ; also that the paper will 
not be covered until the time is up. 

He also names his price, which is some- 
thing I believe every advertisement should 
do, whether the price be a high price, a 
low price or a standard price. His price 
is low, and he states further that if you 
do pay the price, you get more for your 
money than you would expect. 

The design of the ad isstrong, forceful, 
and up-to-date ; the name, the business 
and the town stand out prominently ; no 
state is mentioned anywhere in the ad., 
which is a serious defect, as everybody 
don’t know which Lexington Mr. Ramsey 
hails from 

Mr. Ramsey gives fac similes of some 
of his painted signs, which are executed 
nicely and which are likely to create the 
impression that such work that may be 
intrusted to him will be done just as well. 
He also names his price on art bulletins, 
which is not prohibitive—in fact it is low, 
but not low enough to be unprofitable. 


He gives his portrait, which, while not | using very few words, but I doubt if it | 


necessary, is certainly not objectionable, 
as people having dealings with him, no} 
doubt, would like some idea of what the 
man looks like. 

The only improvement I could suggest | 
would be a border surrounding the entire | 
ad, to serve to hold it together. If the 
ad were on a page to itself, this would 
be unnecessary, but as it is, it blends into 


runs into all the other posters on the 
same board. ( The next poster | get out 
shall have a border a foot wide all around | 
even if I have to hypnotise my client to! 
get his consent. 


the same issue. 


forceful ; but I am inclined tothe impres- 
clude, that prices on Donnelly’s $25,000 
board are out of his reach. The smart 
things that he says in the marginal 
columns were no doubt worthy of com- 
ment on the billboard, standing alone, 
one of them ata time, or say one hundred 
square feet of space each ; but in this ad 
they run together and lose their force. If 
these columns were devoted to rates for 
advertising on this big board, the result I 
think would be more satisfactory. 

Harry E. Stoops’ ad is big, but the 
photos are poorly executed, and he does 
not say anything that would make an ad- 
vertiser specially desire to advertise with 
him. 

“Uncle Bob,’’ Gunning’s ad is bigger 
still, but it seems to be more of a ‘‘jolly”’ 
to the bill poster than a bid for business. 
As the friendship of the bill poster is val- 
uable to one in ‘‘ Uncle Bob’s’’ business, 
the ad is no doubt valuable. 

Mr. Gude’s ad is a good one, as appeal- 
ing to the bill poster, but the cut could 
be vastly improved. 

Jed Scarboro’s ad. should result in some 
requests for his .“‘ ounce of evidence,’ 
but I think that Charles A. Woolfolk’s ad 
in the same line of business, is more apt 
to bring orders direct. 

The ad. of O. P. Fairchild & Co., is full 
of good, solid convincing argument, giv- 
ing reasons for advertising in Covington, 
but the arrangement and composition is 
not equal in an artistic sense to Ramsey’s 
ad. 

The ad that will receive the most 
answers, is the one on the sixth page, 
asking for one hundred expert posters for 
the ‘‘ Greatest Show on Earth.”’ 

I notice that most of the distributers 
that you mention, call themselves “‘distrib- 
utors.’’ Is this their fault or your proof- 
| reader’s? or is such spelling according to 
any recognized authority ? 

$am W. HOKE, 
87 Nassau Street, New York, 
December 14th, 1895. 


Advertising space in any periodical of 
recognized merit and a large circulation 
costs the advertiser money. It therefore 
follows that it is to his interest to use that 
space in a way that will command the at- 
tention, and sink into the memory of the 
subscribers and chance readers of the peri- 
odi¢al in question. 

Sometimes advertising space can be 


can ever be used to advantage by crowd- | 
ing into it as many words as type will | 
allow. 
Take for instance the Donnelly ad on | 
the last page of the cover. It is probable 
that not to exceed three men ever have or 
| ever will read that entire ad. The com- 
positor, the proof-reader and the man who 
wrote it, are probably the only persons 


Now in regard to the other good ads in| 
Donnelly’s ad is flashy, strong and_ 


sion that the general advertiser will con- | 


best utilized in being left nearly blank, | 


set matter are positively worthless, a few 
good terse sentences in their place would 
have made the appearance of the whole 
ad better and would have been read by 
many people on account of their superior 
location. 

Words, in advertising, have but one 
use to which they can profitably be put, 
_viz., in order to be read. In the Donnelly 
ad words have been prostituted to a posi- 
tion they were never intended to fill. 

How differently written and:gotten up 
is the Stoops ad. The same amount of 
space as occupied by the Donnelly ad yet 
I venture to say that while there is not 
one person who has read the Donnelly ad 
there are ninety-nine per cent of the 
readers of BILLBOARD ADVERTISING who 
have read every word of the Stoops ad 
carefully. In the Stoops ad one finds 
himself intently looking at the attractions 
billed on the minature billboards. It is 
an ad that the mind dwells on. Donnelly 
tells us of his big fence. Stoops’ fences 
may not be so large by far, but the aver- 
age reader turns over the page with the 
idea that Stoops has the best bill posting 
outfit, and owns more fence than any firm 
in the country. 

The ad of the Daugherty Visible Type- 
writer is clean cut and well written. 

The No. Conway Keeley Institute has a 
catchy ad. As there is no question but 
that ‘‘ Heaven & Hell’’ between them 
command the attention sooner or latter of 
all classes of people. The words even, 
attract the eye more quickly than any 
other words.in the English language. 

The Gunning ad is planned in an effect- 


reading matter in the same style of type. 


up for considerable of this defect. It is 
with much diffidence that I criticise the 
yunning ad yet to those who have seen 
the masterpieces of advertising executed 
by this well known firm in behalf of 
others it cannot be denied that they fail 
in this case to do as good work in get- 
ting up an ad for themselves, as they 
usually get out for others. 


The ad of the American Bill Posting 
Co., I consider to stand next to the Stoops 
ad in point of excellence. It is novel 
and attractive, it attracts the eye and one 
finds his attention riveted on the fine cut 
studying its interesting features. The 
reader finds himself imagining ‘ Display 
Advertising’’ thrown across the heavens 
by electricity, and admiring the ingenuity 
of the advertiser who is able, through re- 
cent inventions, to paste his bills worded 
in letters of lightning on the stars. 

The ad of J. H. Goodwin is a combina- 
tion of a good cut with poor reading mat- 
ter below it. It is toodense. The name 
of J. H. Goodwin does not stand out prom- 
inently enough. 

The best ad writer’s ad is that of Jed 
, Searboro. 

The ad of the Helleberg Photo-Gravi ing 
| Co., would carry more weight with it, if 
instead of using the little baby soldier 
boy they would use a cut that had more 
‘force to it. One looks at the cut and 
thinks lightly of the business. 

ARTHUR BABBITT, Ass’t. Sec. 
Wisconsin State Agr. Society 


in 


The December number of BILLBOARD 


ADVERTISING contains some dozen large 
ads—ads that range from one-half to two 
pages, a goodly number of medium-sized 
ads, and many small ones besides a page 
of classified announcements of a few lines 
each, 

It is hard to find any common measure 
of value for a three or four line ad and 
one of two pages. The little one is, and 
must be, but a bare announcement of 
address and business, while the larger 
one can contain argument, business news, 


illustrations, and serve to create a decided 


impression as to the character of the busi- 
ness of the advertiser. 

The small ads are more nearly alike in 
value than the large ; there is less hazarded 
in them, and the reward of the best is 
comparatively small. Putting the smaller 
ads to one side as relatively uninteresting 
in an examination of the advertising in 
the December number, the larger ads 
fairly claim attention before the medium 
ones. 

Of the big fellows it may be said all are 
good. Donnelly’s is, I think, the leader 
of them. It is a bold advertisement. 
Donnelly has a good thing in his big 
fence and has shown his appreciation of 
it by devoting a whole page ad toit. It 
is a big item of business news and is told 
in a lively, strong way. Anyone who sees 
that page will be likely to remember that 
fence. There is always one feature in 
any gathering, at a fair, a circus, theatre 
or parade, that is a distinct chief attrac- 
tion which everybody is anxious to see 
and know about. It seems to me that 
Donnelly's ad holds some such position 


|among those shown in the December 


ive style but in this ad there is too much | 


The ‘‘ Gunning Stands Foremost,’’ makes | 


nuinber. 

It is not as well displayed as the O. J. 
Gude Co.'s, or the Stoops Co.’s ad, for it 
has too much display, and the display 
lacks a distinctly leading line, nor has it 
the unique, impressive emphasis that 
Gunning knows so well how to put into 
his talk, but it is, nevertheless THE ad, 
the big interesting thing among the ads 
of the paper that everyone will be sure to 
note. 

Of the medium-sized ads, those of the 
ad writers are over-clever and sophisti- 
cated, while many of the others have too 
much display for their size. The Helle- 
berg Photo-Graving Co. easily has the 
best ad of less than one-half page, clear, 
short, and to the point, and containing 
what most ads should—prices. The Old 
Colony Bill Posting Co. and G. Runey & 
Son have most excellent illustrations and 
enough display, but might have had 
prices or more definite information, things 
which Ramsey & Co.'s ad possesses, but 
not very clearly arranged and expressed 
in a way way that sounds slightly hack- 
neyed. 

Finally, while I think an ad must be 
bright, must be sketchy to be fetchy, I 
do not think ads as far fetched as those of 
the Hamilton Mfg. Co., the Keeley Cure, 
and the American Bill Posting Co. are, 
are the best. People can be attracted 
without resorting to ‘‘Heaven and Hell,”’ 
Death, or the Ancient Egyptians, and the 
chances of repulsing them would be much 
less. R L. CURRAN. 


Lithographers and show printers report 
heavily increased inquiries for estimates 
from commercial advertisers. 


Send in your subscription now. 
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BILLBOARD ADVERTISING. 


Bill Posters’ Gossip. 


The City Council of Toledo, O., has 
been discussing the bill posting license in 
that city. Asa result, the old ordinance, 
which has worked so well for Mr. Bills, 


was declared illegal, because at the time | 


of its passage it was claimed that the 
Council had not the authority to grant or 
impose a license on anything except post- 
ing alone. There is now no question 
about the authority of the Council and a 
new ordinance, containing exactly the 


same provisions, was approved by the | 
committee and presented for consideration | 


at the meeting, December 2. Consider- 
able opposition was developed, and it was 
referred back tothe committee. The out- 
come of this matter will possess much 
interest, for it has been supposed that Mr 


Bills had a license that was absolutely | 


iron clad. 


The Spokane, Washington, City Council 
is discussing a measure to prohibit the 
building of any wooden fence more than 
four feet high within the fire limits ; the 
aim being to compel the bill poster to go 
out of business, 


The Judiciary Committee of the Com- 


mon Council at Tacoma, Washington, has | 
recommended that the bill posting ordi-_ 


nance be modified in such a manner as to 
permit the distribution of dodgers for 


charitable purposes and calling political | 
meetings by other than licensed bill | 


posters. 

Chas. Wilson and Ned Burke, of Marion, 
O., have formed a co-partnership under 
the name of The Marion Advertising Co. 
to do bill posting and distributing in 
Marion and vicinity. 

Bryan & Co., of Cleveland, O., have 
bought the Akron billboards. The acqui- 
sition of Akron by this enterprising firm 


tickets. The authorities there are pro-| 
ceeding against the unlicensed dealers in 
them. The principal stock of these un- 
licensed dealers is billboard and lithograph | 


9 


One of the last moves in the Salt Lake | Ministers in Milwaukee and Hoboken 


City opposition, has been for the old com- 
pany to extend iron supports from one 
of their boards, which the new company 


Make Themselves Ridiculous. 


Milwaukee had a spasm of virtue last 


tickets and it is to keep such tickets to| built in front of, and by supporting it | month and a delegation of ministers and 
their proper use that the prosecutions | from the top, to suspend a board exactly | members of the W.C. T. U. took a walk 


have been made. 


should be gratified, because, if there is | 
anything which may be termed the ‘‘bane | such work as this, is all wrong, and the | that ‘‘ they are too good in Milwaukee to 


will be of much benefit to advertisers, | 


because Bryan & Co. will put in a plant | 


which will be a credit to all concerned. | 


Mr. Al. Bryan is at the head of a stock 
company organized to build a theatre in 
Akron. Akron has been slow for a long 
time, but it’s different now. 


The Maryland militia on their recent | 
visit to the Atlanta Exposition played | has been called for January 6th, at the 
havoc with M. J. Dooley’s billboards. The Grand Hotel, Cincinnati, 


Baltimore World says: 

‘Mr. Dooley kindly expresses the wish 
that the ‘boys’ may never encounter a 
fiercer enemy than they did when they 
captured the billboard. The Mayor said 


he would refer the matter to Captain J. | Association toward BILLBOARD 


Frank Supplee. 


of the bill poster’s business,’ it is the 


in the other board. 
The state of affairs which will permit 


owner of this property certainly cannot 


The theatre managers | on the side walk line and completely shut through the principal streets tearing 
| instigated the movement, and bill posters 


| down the lithographs of the Black Crook 
|Co. The Katisas City Star aptly says 


| do anything but drink beer. They have- 


demands for tickets by owners of adver-/ be a good business man to give both com- | 1’t all the vices anyway.”’ 


tising space. 


| 


| W.H. Burnitt, of Ardmore, Ind. Ter., | 
has bought the Opera House boards in 
that city, and now controls all boards in 
Ardmore. Mr. Burnitt has a well equip- 
ped plant. 

| 


The Pacific Coast Bill Posters’ Associa- 
tion hold their annual convention January | 
| 7th, at San Francisco, Cal. This associa- | 

tion is independent and in view of this | 
'fact, some interestiiig developments may | 


| be looked for. 


; 


panies conflicting contracts or leases. 
The Connecticut State Association is 
made up as follows: 
H. H. Jennings, Bridgeport;. J. L. Un- 
ger, Derby; Geo. Johnson, Southford; 


\I. E. Roath, Norwich; John H. Gray, 
| Willimantic; Col. Joseph Blakeslee, New | Ingersoll lectured to a crowded house. 


Haven; John Buxton, Norwalk; E. S. Car- 
penter, Danielson; W. R. Maguire, Thom- 
aston. 

These gentleman are wise in forming 
their Association, but several important 


cities are not.represented. They should 


! 
| 


OS 


The example set by Milwaukee was fol- 
|lowed by the ‘‘ over-good” people of 
Hoboken. These misguided mortals 
sought to obliterate the advertisement 
| announcing the coming of Bob Ingersoll. 
| They succeeded in tearing down the bills 
| but failed signally to accomplish their 
object. As a result of the crusade Col 


| 


New York City rates go up January Ist, 
to 4 cents for first week, and 3% cents for 
continued showing. 


A Denver Bulletin Board, Painted by The Curran Co. 


A special convention of the A. B. P. A. 


| Several questions are to be considered, 
the more important of which is the action 
of the New York State Association in re- 
gard to Gude, and BILLBOARD ADVERTIS- 
ING, and the course to be pursued by the 
ADVER- 
TISING in the future. 


Some of the ‘boys’ certainly did ex-| 


tract considerable noise and enjoyment 
out of Mr. Dooley’s boards.”’ 


The city authorities of Bay City, Mich., 


| 
| 
| 


Chas. M. Whitmier, the senior member 
of the firm of Whitmier & Filbrick is 
laid up with a broken ankle. 


| 


broke their own laws by posting election | -_— 


notices on the fire alarm poles of that | 


city. 


There is a penalty of $250.00 for pasting». .4 


bills on private property without permis- 
sion from the owner, at Fultonville, N.Y. 


The Mayor of Erie, Pa., has vetoed the 
| license ordinance for bill posters in that 
| city. The Erie Bill Posting Co. were ar- 
against it on account of the excess- 
| ive price contemplated and the doubtful 
| nature of the benefit of such a license. | 


The Mayor’s veto was allowed to stand, 


In Brooklyn, N. Y., a license of $100.00 although much pressure was brought to 


is required of all parties selling theatre 


pass it over his head. 


| 


make application to join at once, because 


the advantages of intelligent organization 
| are inestimable. 


Col. Joe Blakeslee, of New Haven, is 
conducting his business in accordance 
with a very strict law, and he lets people 
know it, by incorporating in his business 
card the section which relates to distribut- 
ing and posting. The idea is worthy of 
emulation. We think that the lawis a 
good one and present it. 

SECTION STATUTES: ‘“‘ Every person who shall 
deposit, throw or affix any paper or advertise- 
ment in any public highway, or on private prem- 
ises or property, without consent of the owner 
of said premises or property unless the same be 
left at the door of a residence or place of business, or 


| who shall affix to any tree, rock or structure, 


within the limits or a public highway, except 
notices posted in pursuance of law, any paper or 
advertisement, shall be fined not more than $100 
or imprisoned not more than six months, or 
both.’’ 


A.M. Palmer, the well known New York 
theatrical manager, has been sued for 
money due for bill posting. 


George Leonard’s Pet. 


Mr. Leonard's pet is a little board, 400 
feet long, 10 feet high, located in the very 
center of Grand Rapids. It is built of six 
inch tongued-and-grooved flooring, and is 
constructed just as substantially as any 
frame house. All the street car lines from 
the hill districts pass it, and it is illumin- 
ated by three electric lights at night. 
Col. Burr Robbins says that it is the pret- 
tiest beard he ever saw, and the advertis- 
ing agent who does not get a stand on it, 
feels that he has a kick coming. 


SOMETHING NEW. 


One feature of the Interstate Associa- 
is the frequent and unannounced inspec- 
tion of the boards by officers of the Asso- 
ciations, who make statements to the 
advertisers about the condition of the 
hoards and bills as they find them. 


Eugene Vallens & Co., of Chicago, will 
| advertise La Flor de Vallens Cigars, on 
the billboards of New York. 
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LIST OF FAIRS._ 
\1896. — 
Copyright 1896 


ILLINOIS. 


Catlin. Vermilfon Co. Agricultural and Mechan- 
ical Association Fair, Aug, 18-21. T A Taylor, 
President; G S Fleming, Secretary; H H 
Kidd, Treasurer 1 

Watseka. Iroquois Co. Agricultural Association 
Fair, Sept 7-17. H C Lovett, President; L F 
Watson, Secretary 

INDIANA. 


Kendallville, Sept. 28, Oct. 2, Nathan Roberts‘ 
Pres. ; John Mitchell, Treas.; J. S. Conlogue, 


Secy. 
Paoli, Sept. 9-12. A W Brown, Pres’t; H F 
Davidson, Secy ; iowa.” Treas 
Columbus Junction, District Fair, Aug. 25-29. 
R F McConnell, Secretary : = 
National. Clayton Co. Agricultural Society Fair, 
Sept. 8-11. C Hempel, Secy, Elkander, Ia. 
Waukon. Allamkee Fair, Sept. 22-25. C M 
Bowman, Pres’t ; Capt. Wm S$ Hart, Secy 


MARYLAND. 


Easton. Talbot Co. Fair Association, Great 
Kastern ;Shre Fair, Sept. 15-15. Jos. B Har- 
rington, Pres't; M M Higgins, Secy 


MASSACHUSETTS. 


Amesbury. Amesbury and Salisbury Agricul- 
tural Society Fair, Sept 22-24. C W Woods, 
Pres’t ; J A Davis, Treas; A H Fielden, Sec’y 

Barnstable. Barnstable Co Agricultural Society 
Fair, Sept 8-10. Henry M Hutchings, Sec’y 

South Lancaster. Worcester East Agricultural 
Society Fair, Sept 10-11. John E Thayer, 
Pres't, Lancaster, Mass ; W A Kilbourn, Sec’y, 
South Lancaster, Mass; Lucius Field, Treas, 
Clinton, Mass 


MISSOURI. 


Kahoka. Clark Co Agricultural and Mechanical 
Association Fair, Sept 1-3. W M Boulware, 
Pres’t ; Joseph Vandolah, Secy 


NEW YORK. 


Albion. Orleans Co Fair, sept 17-19. E A Row- 
ley, Pres't; I. H Beach, Sec’y; A W Barnett, 
Treas : E 

Elmira, Chemung Co Fair, Aug 31, Sept 4. 
Frank Cassada, Pres’t; Geo McCann, Sec’y , 
E J Young, Treas : 

Jamestown, Warren Co Fair, Septis-15 

Lowville. Lewis Co Agricultural Association 
Fair, Sept 15-18 -. we a 

Schoharie. Schoharie Agricultural Society Fair, 
Sept 28-30. Daniel W Jenkins, Pres't; J B 
Becker, Treas; Frank K Grant, Sec’y 

OHIO. 

Canfield. Mahoning Co a naggeomee Society 
Fair, Sept 22-25. B P Baldwin, Pres't, Tiger, 
Ohio; H A Manchester, Treas, Canfield, Ohio ; 
J H Ruhlman, Sec’y, Youngstown, Ohio — 

Kenton. Hardin Co Fair, Oct 6-9, A M Reid,Sec’y 

Urbana. Champaign Co Fair, Aug 18-21, J W 
Crowl, Sec’y 

VERMONT. 

Waterbury. Winooski Valley Agricultural As- 

sociation, Sept 8-10, E G Hooker, Sec’y 
WEST VIRGINIA. 

Wheeling. Exposition and State Fair, Sept 7-17, 

Geo Hook, Sec’y 
WISCONSIN. 

Ashland. Ashland Co Agricultural Society Fair, 
Sept 9-11; J J McGeehan, Pres’t ; John A Wat- 
son, Treas; R F Spencer, Sec’y 

Darlington, Aug 26-29. James Haskin, Pres’t 
David Schreeter, Treas ; Geo F West, Sec’y 


Poultry Shows. 


NOTE —Unless given, the secretary's address 
corresponds with that of the show. 


CALIFORNIA. 


Oakland. IK Felch, judge, F Mecklem, sec’y, 
417 Sacramento street, San Francisco, Cal, Jan, 


15-21. 
COLORADO. 


Denver. I K Felch, judge, John Herr, sec’y, 
Jan. 6-12. 


DISTRICT OF COLUMBIA. 
National Poultry Show, Washington. Geo E 
Howard, sec’y, Feb. 14-18. : 
Washington. National Poultry and Pigeon As- 
sociation. Jan. 14-18. 
GEORGIA. 
Angusta, Jan. 24-25. 
ILLINOIS. 
Danville. Vermilion County Poultry Associa- 
tion, Jan. 6 to Io. 
Rockford. E. J. Hartwell, sec’y. Jan. 21-25. 
Lanark. Jau. 14-19. 
IOWA. 


Creston, Creston Poultry and Pet Stock Ass'n, 


Jan. 16-18. 
KENTUCKY. 


Owensboro, Jan. 158-20. 


KANSAS. 
Topeka. Theo Hewes, judge, D A Wise, sec’y, 
Jan. 6-11. 
Salina, Salina Poultry and Pet Stock Ass'n, 
Jan. 28-30. W.G. Martin, sec'y, F. M. Hitch- 
cock, judge. 


BILLBOARD ADVERTISING. 


JANUARY, 1896. 


MASSACHUSETTS. 


Northampton. CH Tuttle, sec’y, Jan. 7-10. 
Boston Poultry Association, Boston. C M Weld, 
sec'y, Jan. 14-18. | 


MICHIGAN. 


State Show, Jackson. Bridge, Butterfield, Sew- | 
ell, Tucker, Slifer, judges, F W McKenzie, | 
sec’y, Concord, Mich., Jan. 7-12. 

Srand Rapids. Hewes and Tucker, judges, Alice 
M. Mason, sec’y, Jan. 20-24, | 

Marquette. Bronson, judge, Geo W Freeman, 
sec’y, Jan. 23-26. } 


MINNESOTA. 


Winona. Winona Poultry Association, Jan. 13 | 
to 18. - | 

Duluth, Jan. 28-30. | 

Minneapolis, Minnesota Poultry Association, 


Jan. 15-22. Jos. Prior, sec’y. 


Omaha, Jan, 21-24. 


NEW MEXICO. 


MISSOURI. | 

Clinton, Henry County Poultry Association, 
Jan. 14-16. | 
NEBRASKA. 

| 


Hamburg, EC Pease, sec’y, Jan. 6-10. 
New York Poultry and Pigeon Association, Madi- | 
son Square Garden, New York City. H V Craw- 

ford, sec'y, Montclair, N J, Feb. 1-6. | 
Binghamton, F.B. Zimer, Gloversville. judge. 
Jan. 21-24. 
froy. John H. Duke, sec’y. Jan. 22-27. 
Utica, Feb. 9-13, D. A. Carter, sec’y. 


OHIO. 

Washington C.H. W R Dalby, sec’y, Jan. 4-8, 
Bloomington. J B Peele, sec’y, Jan. 6-10, 

Toledo Fanciers’ Association. John Davidson, | 

dog judge; Sharp Butterfield, poultry judge; | 

A Muehlig and A W McClure, pigeon judges; | 

A W Bell, sec’y, Jan. 28-31. | 


PENNSYLVANIA. 


Erie. Northwestern Pennsylvania Poultry As- 
sociation, Jan. 

Erie. Northwestern Poultry and Pet Stock As. 
sociation. Wm. Gerke, sec’y. Jan. 18-23" 

West Tennessee Poultry Association, Jackscn. 
C A Emry, judge, H M Dawson, sec’y, Jan. 6-10. 


UTAH. 


Salt Lake City, J W Haslam, sec’y, Jan. 6-10. 


WASHINGTON. 
Seattle. IK Felch, judge, W B Goodrich, sec’y, 
Jan. 22-28, 
Spokane. Jan. 


BRITISH COLUMBIA. 


Vancouver Poultry Association, Vancouver. Cor 
Spice, sec’y, Jan. 7-11. 


Conventions, etc. 


St. Pavl, Minn. G.A.R. Reunion, Sept. 2-5. 

St. Louis, Mo. National Republican Conven- 
tion, June 16, 

Middletown, N. Y. 1oth Masonic District Con- 
vention, Jan. 6-7. 

Cedar Rapids, Ia. State Convention of Laundry- 

} men, Jan. 8&9. 

| Chicago, Ills, Palmer House, Textile Manu- 
facturers’ Association, Jan. 14. 

Cincinnati, O. Protective League of American 
Showmen, Jan. 8-9. 

Cincinnati, O. Associated Bill Posters’ Associ- 
ation, Jan. 6. 

San Antonio, Tex. Texas Live Stock Associa- 
tion, Jan. 14 and 15s. 

St. Louis, Mo. National League of Commission 
Merchants’ Jan 6-8. 

Springfield, Ill. Farmers’ Institute, Jan. 7-9. 

Saginaw, Mich, Farmers’ Institute, Jan. 15-16. 

Duluth, Minn. Northwestern Curling Associ- 
ation, Bonspiel, Jan. 13-18. 

St. Paul, Minn, Winter Carnival, Jan. 21-30, 

Phoenix, Ariz. Spring Carnival, Feb. 17-22.” 

Jacksonville, Fla. National Educational Associ- 
ation convention, Feb. 17-20. 

Ionia, Mich. Christian Endeavor Union, State 
convention, April 1-3. 

Minneapolis, Minn. K. of P. Convention, Aug. 
31-Sept. 5 

Grand Rapids, Mich, United States Letter Car- 
riers’ National convention. Sept. Robert 
Milne, cor. sec’y. 

Santa Cruz, Cal. Water Carnival, June. 

Ionia, Mich. Farmers’ Institute, Jan. 22-23. 


GET THE BEST! 


Buffalo, N. Y. National Educational Associa- 
tion Convention, July 7-11. 

Beloit, Kas. Annual Encampment Kansas 
G. A. R., April 21. 

Buffalo, N. Y. Master Painters and Decorators 
National Convention, Jan. 11-13. 

— National Convention Brotherhood of 
St. Andrew, October 15-17. 

Richmond, Va United Confederate Veterans 
Reunion, June 30, July 2 

St. Louis, Mo. Fourteenth Annual Meeting 
Street Railway Association cf U.S , Oct. 20, 


Philadelphia. Wissahickon Heights Horse Show, 


May 26-30. Richard M. Cadwalader, Sec’y. 
Lansing, Mich. High Court Independent Order 
of Foresters, Annual Session, Feb. 25-27. 
Boston, Mass. Bench Show New England Ken- 
nel Club, April 20-23. 
Canandaigua, N. Y. State Convention Knights 
of Pythias, July, 1896. 


Expositions. 


Nashville, Tenn. 1896. Sept. 1 to Dec. 24. 

St. Louis Mo. 1896. Indefinite. 

Baltimore, Md. 1896. Indefinite 

Dallas, Tex. 1896. Oct. 12 to Nov. 15. 
Cleveland, O. Centennial Exposition commen- 


Albuquerque. Snyder, judge, A F Overman, | ces, July 22. 
sec’y, Jan. 1319. | Cleveland, O. Pure Food Exposition, Jan. 
NEW YORK. | City of Mexico. International Exposition, Dedi- 


cation as a National Exhibit, Apr. Opens as 
an International Exposition. Sept. 15. 


Foreign Expositions. 


Paris, France. 1goo. Aprilisto Dec.31 Gen- 
eral offices, 26 Avenue de La Bourdonnais, 
Champ de Mars, Paris. M. Alfred Picard, 
Commissaire General. M. Henri ( hardon, 
Secretaire General. 

Johannesburg, South Africa. 1896. May 1 to 
June 30. Chas. P. DeGarmo, Director General, 
P, O. Box 1939, Johannesburg, S. A. R., South 
Africa. 


“4 THE @& TAR e 
COIL SPRING SHAFT SUPPORT = 


AND ANTI-RATTLER. s 


Past selling; always gives satisfaction. No“? 
weight on horse. Worth twice the cost for conven-q@ 
ience in hitching up. Agents wanted. Send stamp = 
for circular. Price, $1.5). State rights for sale. = 


THE DECATUR SHAFT SUPPORT co.> 
Decatur, Ill. 


RIT-P-A‘N'S 


The modern stand- 
ard Family Medi- 
cine: Cures the 


common every-day 


ills of humanity. 


ONE GIVES RELIEF. 


| HAGERSTOWN, MD. _—— Population, 14,500. 
| CLAYTON E. DOUB, 


Distributor of Circulars and Samples. 
Reference furnished. 


CARROLL, IOWA. Population, 3,000 


BILL, POSTING. DISTRIBUTING. 
TACKING, 


Le. L. THOMAS. 


—SPENGER BILL POSTING CO. 

_ Bill Posters and 

| Pistributors, 
Circuit, 21 Towns. 5,000 Feet Boards. 


E.DOCKSTADER, Mgr. JANESVILLE. WIS. 


| 


Printer’s Ink 
Helps .... 
Advertisers! 


It's a weekly journal, furnishing 
you with practical advice, and re- 
liable information, about every 
detail of the business of adver- 
tising. 

Enables you to profit by the ex- 
periences—and adopt the methods 
—of. successful advertisers, as it 
gives complete information about 
every way of advertising which 
they have found to be feasible and 
profitable. 

Instructs you—and exemplifies— 
how to write advertisements that 
will sell goods; or the ‘‘ Ready- 
Made Ads ”’ it contains can be used 
to accomplish the same object. 

Contains timely hints about me- 
| diums, tending to aid you in select- 
ing profitable ones to advertise in. 


Subscription price Now $5 a 
year. Sample copy, 10 cents. 


10 Spruce Street, New York. 


When you write, mention Billboard Advertising. 


Des Moines, Ia. lowa Gardeners Association 
Convention, Jan. 10-11 

Minneapolis, Minn. American Philatelic Asso- 
ciation, Aug. 

New London, Conn. Celebration of New Lon- 
don's 250th Anniversary, May 6-7. 

Ellensburg, Wash. State Dairymen's Associa- 
tion, Jan. 17 and 18. 

Littieton, N. H. 28th Annual Convention, Lit- 
tleton Musical Association, Jan. 13-17. 

— Ill. Sheep Breeders Association 

an. 7. 

VanDyne, Wis. Farmers Institute, Jan. 7-8. 

St. Augustine, Fla. National Editorial Associa- 

tion, Jan. 21-26. 

Johnstown, Pa. Firemen’s State Convention, 
October, 1896. 

Pittsburgh,- Pa. National Prohibition Conven- 
tion, May 27. 

Dewitt, Ia, Farmers Institute, Jan. 14-15. 

Lockport, N. Y. Firemen’s State Convention, 
August 

Parma, Mich. Farmers Institute, Jan. 21-22. 

DesMoines, Ia. Iowa National Guard Associa-| 
tion Convention, Jan. 16. 

Detroit, Mich. Mid-Winter Meet Western Canoe 
Association, Jan. 11. 


Reference as 


“SEE PLATO ABOUT IT” 


make Sign Painting 
#@ Bill Posting Con- 
tracts to Cover the 
Entire Pacific Coast. 


Bloch Bros. (Mail Pouch Tobacco), Wheeling, 
W. Va.; Centaur Co., (Castoria), N. Y.; Pond’s 
Extract Co., N. Y.; B. Brandreth & Sons, N. Y.; 
Kerbs, Wertheim & Schiffer, N. Y.; Bovril, 
Limited, N. Y,; Price Baking Powder Co., Chicego ; Jos. Dixon Crucible Co., 
Jersey City; Helvetia Condensing Co., Highland, Ill.; The W. H. Comstock 
Co., Morristown, N. Y.; Cudahy Packing Co.. Omaha. 


THEY say: “It will be all right if ‘PLATO’ does it.” 


ARTHUR M. PLATO, 206 Sansome Street, San Francisco, Cal, 


Pp, S.—Secretary and Authorized Contractor of the Pacific Coast Bill Posters’ Ass'n. 


to Sign Painting: 


There Are Others! 
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A Poster for Brewers. t 


The poster lilustrated below is an innovation, an entire novelty in the advertising of Bock 
Beer for Brewers. It is termed a nine-sheet poster, and measures 7 feet high and |0Y% 
| # feet long. Show cards, hangers, and newspaper space fade into absolute insignificance 
‘ when contrasted with the efficacy of this potent and powerful poster. 


ee 
od — 


eer ire 


| 
: ° It is beautifully lithographed in colors on sized and super-caiendered paper, and makes one of 
the prettiest and most effective posters ever printed Prices, with firm narne printed on them: . 
10 - §$ 9.50 | 25 - $22.00 75 - $47.00 | 150 - $81.00 , 
15 == 12.50 50 =e 34.00 100_ - 58.00 200 - 99.00 
A Sampie will be sent to any address in the United States or Canada on recelpt of 75c. Address, | 
* e o . \ 
The Donaldson Litho. Co., Cincinnati, O. | 
| WIGH-CLASS Half-Tons ENGRAVING. || Q* ©" 0+ 370+ 3e-0<96-e<0E> 
| stock Beer Labels. 
i e We have the largest and best line of STOCK e 
_ A good PRICES: BEER LABELS in the country, All new designs. 
* 3x4, ‘ $3.00 
. Photograph 34x44, . 3.28 Prices away down. 
pth 4x5. 3.50 | 
Good 
on ° 6 Posters —— 
@ | Appropriate for Brewers, Furniture {Dealers, 
; — The iC Etc. New and Catchy Designs. Write for 
PRICES: Money Samples and Prices. 
2x3, . $2.50 With | : 
2Wx3W%, . 2.65 The ; 
2%x3%, . 2.75 1 _— e H ENN EGAN & CO. j e 
ae | 127 East Eighth St. CINCINNATI, 0. 
Thelisileberg Photo-Graving Co. 9 Cinei HRA ew: O~M:O-~KM:O 
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ESTABLISHED 1879. HARRY E. STOOPS, Manager. POPULATION, 50,000. | 


Che Stoops Bill Posting and Advertising Co. 


OWNING THE FINEST LINE OF . CONTROLLING ALL THE 
BOARDS IN THE SOUTH. ; | ————_ DEAD WALLS IN THE CITY. 
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| | SPAULDING & GORDON, _| ¥, brs mere biting spree int 
| BOISE CITY, eon = Si 


together. 


’ IDAHO, « The city is booming. 
een City Bill Posters * Distributors. ™,°"" “*=" 


Members of Interstate Bill Posters’ Protective Association, and International Association 


of Distributors of North America References furnished. 
MANCHESTER, N. H. | 
: @o—..#—_-§ & © XJ ,—@ 
FRANK P. COLBY 
s , 
City:= and « Theatre « Bill « Poster = and « General « Advertising = Agent, STEINBRENNER’S 1. = 7 
= co ie Oo - 
ee President of N. H. Bill Posters’ Association. A CINCINNATI aS, 5 2 F F . z . 5 P 4 . 2 
= =_ - c a a a 
FRED. S. SCHAEFER. © | visrawunina.. [2 }2 7|2 13 [22] © 
CIRCUIT BILL POSTER. Bonded Member Interstate Bill Posters’ Association. SERVICE. .... © a 
Only Bill Poster and Advertising Agent in Marsh: ill and Putnam Counties. ane ee eeeeeerreeueeueeeeeeoeeeer-> r—m—r“nenn—n_Oeeeemem™ms 
_Address— HENRY, ILL. A thorough, efficient and economical means of reaching the buyers of Ff 
ia: Cincinnati, Ohio. We are in a position not only to guarantee honest ser- 
é INTING C (). vice but also a reasonable proportion of direct results. 
THE CALHOUN PR a par PUTT Pal ecccooaeeeeeeen 
S =i «ft Sie Ss .is Ww. e N » 
HARTFORD, CONN > Hee YL ceeres | 
5 . £ ele S312 316 . Sit Vine Street, 
oO = sf Zin ~ pe 
’ : ” ” ” . CINCINNATI, O. 
Have the largest variety of Theatrical, Minstrel, Circus, Wild West 
and Military Stock Paper in the World. 
Special Athletic Cuts for Wrestling, Jumping, Boxing, &c. Cuts for Horse, Boat and Bicycle 
Racing, Fairs, Picnics, Excursions, &c. @ e@ @ e@ © ‘ 


Design and execute the finest work of any establishment of its kind. 


niall Union vihcsnieaead - Opposite Depot. — ~ 


ELDER, JENKS & RABORG 


‘Excelsior’ 
Circus Paste 


—AND— 


Bll L POSTERS’ BRUSHE' 


Made of Hard Wood head, 
best long Russian Bristies, 
copper wired. The most 
practical and reliable brusl, 
made. 

Will not come apart, 

Used and recommended 
by Barnum. Forepaugh anc 


DEL 25 POSTER INKS 


| fe the leading Circuses and 
| CINCINNATI SPM United States andcanade.” 
| anc Yu QNE OFTAEM? AULTEWIBORG @ sew vor: geet ng 


‘ CHICAGO 04 Price $30.00 per doz. 
‘ $3.25 Each. 

Mi) Extra Extra for Circuses, 
| iii) $40.00 per Doz. $4 00 Each. 
RE Sent C, O, D, to all parte of 


ESTABLISHED 1865. 


AUBURN, N. Y.-»°0 cprosition.<> BY se2 6.0.0, to an 
SP ELDER JEAKS & RABORC 


Sign Painting, Bill Posting and Distributing. IED o-ush tonctacterers 
We make a specialty in all these branches, and do nothing except first-class work. [127 N, Fifth Street. Cor. paren PHILADELPHIA. 


We guarantee all work satisfactory. 


7 W. EATON, * ae oo. 


Over No. i State enatnantas: alata ian N.Y. 


THE 


JOHN CHAPMAN CO. 


LICENSED CITY AND SUBURBAN 


. BILL POSTERS, 
DISTRIBUTORS, 


ART BULLETIN ADVERTISERS, 
PASTE MANUFACTURERS. 


= 19 Longworth St., Telephone 2314 


CINCINNATI. O. 


J. T. ELMORE & Co., 
Bill Posters, 


76 Madison Street, CHICACO. 


By appointment Solicitor Interstate Bill Posters’ Protective Association, bonded. 


“The Bill Poster” 


| The English counterpart of Ai//board Advertising. Subscriptions, 
’ 50 cents per year, post free, may be sent to No. 127 East Eighth St., 
Cincinnati, O. 


JOHN CHAPMAN, 
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BILLBOARD ADVERTISING. 


JANUARY, 1896. 


1896. 
THE DONALDSON GUIDE 


3d Edition now in process of compilation. 


Will embrace every town of over four hundred 
and fifty inhabitants in the United States and 
“a with a fulland complete description of 

It gives the population of the town. 

It gives the population of the county. 

it gives the name of the bill poster. 

It gives his street address. 

It gives the name of the distributer. 

it gives his street address. 

It gives the name of the opera house. 

it gives the name of the local manager. 


It gives the names of the halls. 
It gives the names of their managers. 
. It gives the names of the newspapers. _— 
It gives the names of the editors. 

' It gives the date of publication. 

It gives the names of the dramatic critics 

It gives the names of the dramatic cor- 

respondents. 

It gives the name of a good attorney. 

It will be a manual of useful informa- 
tion for advertisers, showmen, and the- 
atrical managers and agents. The book 
will consist of over four hundred pages, 
7x10%, handsomely bound in cloth and 
gilt. In addition to the Directory the 

book will embrace the complete 
GET code of the Donaldson Cipher, 
YOUR the showman'sencyclopedia and 

the International Professional 
NAME Register. ‘The whole work will 
IN be carefully revised and brought 

up to date, and will be the most 
complete and exhaustive guide ever issued, 
The compilation is a work of prodigious 
labor and great expense, which is not 
wholly warranted by the sale which the 
book enjoys, consequently the 
publisher feels fully justifed in PUT 
calling upon bill posters, distri- AN 
buters ole show printers to pat- | 
ronize the advertising columns, AD 
and render all necessary aid in IN 
furnishing data, information, | 
etc. Blanks are provided for this purpose 
by the publisher and can be had upon 
application. 

It is to the interest of every bill poster and dis- 
tributer to have his town peasy representet 
and described. Letthe advertiser know its re- | 
sources and the number of people he can reach, | 
Let the showman know the circus license and 
whether their isa desirable lot. Tell the theat- 
rical manager what kind of theatres, opera | 
houses, or halls you have. 

it will bring you business. | 

Because it will be consulted almost | 
daily by the advertisers, showmen and | 
theatrical managers of the country. If 
your town or city has increased much in 
population since the census of 1890, put 
in an advertisement immediately following 
the description of it, stating the present 
population, together with such other ad- 
vantages as it may possess, The advertis- 
ing rates are very reasonable. Twenty- 

five cents per agate line for a 

ADS _ year’s advertising is in fact ex- 

ARE ~ ceedingly low, At this rate a 

space of half inch single col- 

CHEAP umn comes to $1.75, or an 
inch to $3.50. 

REMEMBER, that the DONALDSON 
GUIDE will henceforth be published large- 
ly in the interests of bill posters, distribu- 
ters and advertisers. Heretofore it has 
been given over almost entirely to mana- 
_ of opera houses and showmen, but 
rom now on this will be changed, Give 
it your endorsemert. Talk 
it up. Enlist the interest 
of your local managers. In FOR 
fact, aid it in any manner 
youcan, It's agood thing, 
and if accorded the support | 
it deserves will be a big thing for all | 
parties interested. 

The price of the Donaldson Guide is $3.00 each, | 
and itis worth many times its cost to those who | 
nee lit, To persons, however, who have not yet | 
had an opportunity of examining the work, o1 | 
agents who desire to canvas for subscriptions or | 
advertisements, a copy of the current eittion, of 


which a few are stillon hand will be sent upon | 
receipt of $1.00. Address af communications | 
or inquiries to the puhlisher. 


W. H. Dona cpson, 
Cincinnati, Ohio. 


| Branches. 
\ on ‘Eneraving:: oe 


| 


\\/ 


NZ 


THE FINEST. 
jh Prices 
- ‘THE LOWEST. 


_- 526 to 532 Poydras Street, _ 


NEW ORLEANS, 


| WRITE ADS 
THAT SPARKLE WITH 
ORIGINALITY 
AND RING WITH 
CONVINCING COMMON SENSE 
LET ME MAIL YOu 
AN OUNCE OF EVIDENCE. 


JED SCARBORO. 


48 ARBUCKLE BIDG 


SCORSESE CCECECCEHCTETCR TCT R CRETE CRO R REE EEE ee eeteeeeseeseseeeeseseessess 


|$ ies in successful publicity; INSTITUTES 


cluding descriptions in detail of the 


ROosEN | 
INK WORKS, 


66—68 


MANUFACTURERS OF 
PRINTING AND 
LITHOGRAPHING 

INKS 
AND DRY COLORS. 


JOHN STREET, 
BROOKLYN, N. Y. 


My Sideboard. 


I will write three of my Soc ads as 
a trial for any Furniture dealer for $1. 
Money back if they don’t suit. Among 
all my clients I never had to refund 
once. 
after Feb. 1. 


@. 1. Barless, Rose, Ni. Y. 
Writer of Business Advertisements. 


I may discontinue this offer 


om ermine on ee eee 


No Cats 
ww Leadville. 


The air is too rare for them. 


There are times and places for all things. No 
good ads are written in the atmosphere of a bust- 
ling office‘or by the hustling business man. Leave 
ads to the man who is prepared for them, and 
concentrated at that work. 

Ads are $1 each from this office, and letters in 
answer to enquiries are gratis aud prompt. 


R. L. CURRAN, 
Room 1517, 150 Nassau St., New York. 


4@-1f you want good sketches for car signs, ads, 
circulars, etc., apply here. 


No Office Complete Without It. 


usiness 


A Practical Journal of the Office 

It saves money by discovering the 
best way of doing things in the office. 5 

It treats particularly upon F 
ACCOUNTING, OFFICE ROU- 

TINE, BUSINESS MANAGE- 
MENT and ADVERTISING, 
and incidentally upon FINANCE, 
MANUFACTURE, TRANS- 
PORTATION, COMMERCE 
and ECONOMICS. 

The stated departments of the paper 
include OFFICE MAIL BaG, being letters 
from practical men on office and busi- 
ness topics; OFFICE RECORD, con- 
taining illustrated descriptions of new 
devices; BUSINESS LITERATURE, or 
reviews of new books ; ART AND PRAC- 
TICE OF ADVERTISING, presenting stud- 


SAND ASSOCIATIONS, recording the : 
= transactions of the organizations among 
= office men; and BustINEss Law, pre- 
: senting articles on law topics of spe- 
= cial importance to business managers, 

The supplement, PRACTICAL Ac- 
COUNTING, contains carefully prepared 


s articles on accounting methods, in- 


= accounting practiced in leading estab- 
: lishments. 

: Monthly, 40 pages, illustrated, in- 
; cluding supplement, $2 a year. Sample : 
: Copies (mentioning this advertisement ) 
> free. 


: KITTREDGE COMPANY, Publishers : 


: «13 Astor Place, NEW YORK. — 


a 


We 


Employ 
Young 
Men 


to distribute 

++ our advertise- 

ments in part payment fora high grade Acme 

wont dine usth ‘he Vyels sivas aed proves 
ves 

satisfactory. on 


oung Ladies “2plczeg.ons 
f 1 ly t 
I hovs or girls apply hey must be well recom- 


ACME CYCLE COMPANY, 
ELKHART, IND. 


Fr. WorTH, TEXx., Oct 10, 1895. 
Acme Cycle Co., Elkhart, Ind. 

DEAR Sirs :—My Acme Light Roadster arrived 
yesterday morning and not only myself; but 
everyone that has seen it pronounces it a strict! 
first-class wheel anda beauty. I am very well 
pleased with the same, and will do all I can to 
get a great many more to buy your wheel. 


Yours te i 
Cc. H. CHEATHAM. 


ALLIANCE, OHIO, Oct. 12, 1895. 
Acme Cycle Co., Elkhart, Ind. 

DEAR SikS :—Having given my wheel a good 
trial, am ready to say I am exceedingly well 
pleased and thank you very kindly for the favor 
and privilege you have given me. I showed the 
wheel to one of our a bicycle agents. 
who did his best to sell mea wheel, and he said 
after taking a short ride on it that it wasa fine 
wheel; and I know if the material is as good as 
the finish I will never regret my bargain. 

Yours truly, 
SETH BARTON. 


WE HAVE NO ACENTS 


but ship from our factory at 
wholesale prices. Sbip any- 
where for examination ; pe 


for 112 page 
ELKHART CARRIAGE 
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JANvARY, 1806. BILLBOARD ADVERTISING. 


meee) RAMSEY: 69 
EXINGION, 9 coe BILL POSTBRS 


; DATE 
SURE, That it’s the best town in the State ; _ 
> SURE, That the people have money to spend (= 


a URE, That every sheet of paper vou send to 4 7 1) TO he) —_ 
3 . RAMSEY & CO. will be posted in good Ww ISTRI Bb KS 
i] tocations, on good boards, with good m | 


paste, and not too many in a_place. |} GENERAL A : - 
SURE, That it will not be covered with other @ : OUTDOOR i DVBRI ISI BRS: 


paper untiltimeisup$. »@ 


SURE. That if you don't pay the 


price you don't post 


< 


( 

SURE, That if you do pay the price re 
you get more for your 

money than you expected. 


as NCD, 61 NIKI DOORTO 
7 Net Me S18 POST OFFICE 


The Price: 7 Gents 30 Days. 


- G RUNEY & SON, 


WAUKGGAN, ILLINOIS. 
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Our Customers spert 


“ 


on less than 4% of their entire ; 
os appropriations he 
Gi in Bill- Posting. 
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It increased to over 12% 


more than $ 200.000 


= 
‘ 


A 


on / It will further increase if f 
4 the Bill-Posters 
LU G (@) G recognize that- service and 
“| I 4 . : 
7 service only will bring : 
LY ermanent and profitable business and 
Ka that-o rganization is effective only as it 
wv conserves the interest of the advertiser 
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